KakBo npegcmaBagBa gHewHama amepukarcka moga?

Kou ca 2raBHume dakmopu, onpegeaawu HeGHama GuU3UOHOMUS, guHa-
Muka u ocobeHocmu? 3awo npousBegeHusma Ha avepukaHckust MogeH
gu3alH ocmaBsam Bce no-Baacmer omneyambk Bbpxy cBemoBHus cmua
Ha obaudare? KakBa e poadma Ha ukoHume Ha amepukaHckama moga
Bbpxy MogepHu3upaHemo Ha noBegeHuemo u yoBewkama BbHwHocm?
Pacme uau HamangBa pasaukama mexkgy amepukarckus u eBponetickus
CMUA Ha obAuyaHe?...

Hacmoswama kHuea, kogmo B no-20namama cu yacm cbgbpka aBmen-
muyHU gokymeHmu 3a MogHUg gu3alH B CALL, uma ambuuusma ga om-
20Bopu npsiko uau kocBeHo Ha Bcuuku mesu Bbnpocu. Becuuku ankemu-
paHu u uHmepBloupaHu gusadHepu u omomogenu, kypHarucmu u 3Ha-
MeHUMOCMU nomazam 3a ussicHIBaHemo Ha Had-cbwecmBeHume yepmu
Ha peHomeHa "amepukaHcku cmua”. BbB Bpememo Ha uHmeH3uBHama
2nobanuzauus u BzaumonporukBaHemo Ha kyamypume masu Moga ce Xa-
pakmepusupa cbC:

- opueHmupaHocm kbM npakmuyeH, onNPOCMEH, CNOPMEH, NOAYCNOp-
meH u ygobeH cmua, noBAusiH kakmo om mpaguuuume B amepukaHcka-
ma HapogHa kyamypa, maka u om gHewHus npazMamuyeH Ha4uH Ha XXu-
Beere;

- ycBosiBaHe u AaHcupaHe Ha Had-HoBume mexHorozuu B mekcmuna u
gu3aliHa Ha obaekaomo;

- NepCoHanHo Bb3gedcmBue Ha 3HaMeHUMOCMU U npogecuoHaAucmu
om cpepume Ha nonmy3ukama, woybusHeca, kuHOMO, cnopma u NOoAU-
mukama;

- 33emku om eBponedickus MaHuep Ha obaudaHe u kpumepuume Ha Buc-
wama mMoga (opuuHaAHocm u yHukaaHocm, pbyHa uspabomka, ckbnu
Mamepuaau u np.);

- Haauyue Ha mapkemuHzoBu, pekaamHu u umugkoBu npuopumemu, ko-
umo komepcuaausupam u yHupuuupam mogama, Ho 3aegHo ¢ moBa 9
npaBgm no-gocmbnHa, onpocmsaBatku Bpb3kama meXkgy cb3gamenu,
pasnpocmpaHumeAu U nompebumenu Ha gpexu U gonbAHEHUS;

- kocmonoaumeH xapakmep Ha npegcmaBumeaume Ha MOgHUS gu3adH B
CALL (npousxogbm, pacama, emHocbm, Bb3pacmma u NoAbM Ha MOgHU-
me CMuUAUCMU He ca om cbwecmBeHo 3HaveHue, mbl kamo e3ukbm Ha
CMUAA U MOgama € UHMePHaUUOHaAeH, a momaaHama Aubepaausauus

Nobomup CmoikoB - CBETOBHATA MOAA 4

Contemﬁorary
AMERICAN
FASHION

What is the American fashion of today like? Which are the main factors,
specifying its style, dynamics and peculiarities? Why the American fashion
design impact on the global dressing style is getting more powerful? What
is the role of the American fashion icons for the modernisation of behav-
iour and human appearance? Is the difference between American and
European style of dressing increasing or decreasing?...

The present book, which in its greatest part includes authentic documents
for the fashion design in the USA, has the ambition to answer directly or
indirectly all these questions. All enquired and interviewed designers and
photo models, journalists and celebrities help to clarify the most important
features of the American style phenomenon. In the times of intensive glob-
alisation and interpenetration of cultures, this fashion is characterised by:
- orientation to practical, simplified, sporty, semi-sporty and comfortable
style, influenced both by the traditions in the American popular culture
and by the present pragmatic way of living;

- implementation and launching of the latest technologies in textile and
design of clothes;

- personal impact of celebrities and professionals from the spheres of pop
music, show business, cinema, sports and politics;

- borrowings from the European manner of clothing and criteria of haute
couture (originality and uniqueness, hand-made items, expensive materi-
als, etc.);

- availability of marketing, advertising and image priorities, which com-
mercialise and unify fashion, and at the same time make it more accessi-
ble, simplifying the connection between creators, distributors and users of
clothes and accessories;

- cosmopolitan character of the representatives of fashion design in the
USA (the origin, race, ethnos and sex are not of significant importance, as
the language of style and fashion is an international one, and the total lib-
eralisation and democratisation of taste and choice of appearance pre-
sume tolerance and respect to the ideas and motifs in fashion works, cre-
ated at any point of the globe).

Recent studies on American fashion as well as on the role of New York in
the formation and evolution of the American style reject the statements
that Europe and France in particular have influenced quite a lot the over-
seas design and manner of dressing. They state that New York has been
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u gemokpamusauus Ha Bkyca u usbopbm Ha BbHWHOCM npegnoAazam
morepamHocm u yBakerue kom ugeume u momuBume B mogHomo
mBopyecmBo, cb3gaBaHo B kosmo u ga e moyka Ha 3eMHomo kbAbo).

B cbBpemeHHu uscregBaHus 3a amepukaHckama mMoga, kakmo u 3a poag-
ma Ha Hio Mopk 3a popmupaHemo u eBoaloupaHemo Ha amepukaHckus
cmua ce omxBbpaim mBbpgeHusma, ye EBpona u no-cneuuanto Opan-
uus ca noBausau mBopge MHO20 Ha omBbgokeaHckust gusatiH U MaHuep
Ha obauvaHe. B max ce mBbpgu, Ye owe npe3 cpegama Ha XIX Bek Hio
Mopk ce opopms kamo ueHmbp Ha amepukaHckama Moga; ye obaekao-
mo B CALL omnpegu gecemuaemust e CMeCUUa Ha PbYHa U MAWUHHa pa-
boma; ye npegu ga Bv3HukHe amepukarckama moga, uma amepukaHcku
CmuA. B me3u aHanu3u ce ussicHIBa obcmosimeacmBomo, ye Ha Amepu-
ka He mps68a ga ce 2rega camo kamo Ha cbgamenka Ha koHdekuus, a
ye baazogapeHue Ha npousBogcmBomo, mbpzoBusima u Meguume ame-
pukaHckama moga ce pasBuBa u uszpaxkga BneyamasBaw, cobcmBer ob-
pas'.

Mogama Ha CALLl npe3 nocaegHume gecemuremus mpygHo Moske ga bb-
ge pasnekgaHa omkbcHama om cBoume mMazHemuyHU ukoHu. Bausmen-
Hu skeHu kamo XXakauH Kenegu-OHacuc, MepuauH MoHpo, KapoauHa
Epepa, VBaHa Tpbmn, MagoHa, WapbH CmoyH, Kum BeticuHgxkbp, Ake-
Hudbp Aonec, AHgkeauHa Akoau u owie MHO20 gpyau ca obekm Ha Bb3-
Xuma u nogpaxaHue, NPekAOHEHUE U NOYUM NO OMHOWEHUE HA CMUA,
MaHuep u BbHwHocm, pegom, pasbupa ce, ¢ Bcudko ocmaHano, koemo
me Hocsgm kamo gyx, kyamypa u npogecuoHaausbm. EguH om Had-20ne-
Mume NnpuHocu 3a paskpenocmsBaHemo B pasbupaHemo Ha enezaHm-
Hocmma u wuka Ha amepukadkama uma XakauH KeHegu-OHacuc. baazo-
gapeHue Ha Hes MuAuoHU keHu B CALL ocb3HaBam cmucbAa Ha eneean-
mHocmma kamo gobpe paduHupaHa npocmoma u banaHc meXgy keHc-
mBerocm u obwecmBero noaokeHue. Cbnpyzama Ha embaeMamuyHUS
amepukaHcku npesugerm AokoH Quugkepang KeHegu 030HUpa amepu-
kaHckama mogepHa kyamypa cbc cmpemeska cu kbm cBeskecm u akmyan-
Hocm Ha obauyaHemo. Movumamenka He camo Ha eBponelicku konocu
Ha cmuAa kamo Kpucmoban baneHcuaza, Xan-Ayu LLiepep u IObep gbo
XKuBaHwu, Ho U Ha amepukaHcku MogHU 3HameHUmocmu kamo Onez Ka-
CuHu, KapoauHa Epepa u Ockap ge Aa PeHma, msi geMoHCMPUpa CMuAa,
kodmo HaBpememo cu e obekm Ha MacoBo nogpakaHue, a gHec ce no-
kasBa cpeg wegboBpume B cBemoBHUMe My3eu Ha MOgama u NpUAOXk-
Hume uskycmBa u ce usyyaBa B koaekume no MogeH gusatH. CmuaHa-
ma u o4apoBamenra XXakauH He € Npocmo MogHa MaHua4ka uAu nbk xke-
Ha ¢ BpamokHocmu, kosimo demuwiusupa go kpaeH npegen cBosima cye-
ma. Ta e kyamypHa u MogHa pedopmamopka om Had-Bucok paHe ¢ apu-
Humem koM HoBomo, Heno3Hamomo u ekcnepumeHmaaHomo. HelHu ca
caegHume gymu: “Kyamypama B CALLL be mpemupaHa kamo 3aBapeHo
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established as a centre of the American fashion since the middle of the
19th century; that clothes on the USA represent a mixture of manual and
machine sewing; that there had been an American style before American
fashion appeared. These analyses clarify the circumstance that America
should not be viewed only as a creator of ready-to-wear, but that due to
production, trade and media American fashion develops and builds an
impressive image of its own .

It is difficult to view fashion in the USA in the recent decades separately
from its magnetic icons. Influential women, such as Jacqueline Kennedy-
Onassis, Marilyn Monroe, Carolina Herrera, Ivana Trump, Madonna,
Sharon Stone, Kim Baisinger, Jennifer Lopez, Angelina Jolly and many oth-
ers, are subject to admiration and imitation, homage and respect as far as
style, manner and appearance are concerned, parallel to anything else
they bring as spirit, culture and professionalism, indeed. Jacqueline
Kennedy-Onassis has a major contribution to freeing the understanding of
elegance and chic of the American woman. Thanks to her, millions of
women in the USA are aware of the sense of elegance as well refined sim-
plicity and balance between femininity and social status. The wife of the
emblematic American president John Fitzgerald Kennedy brings ozone to
the American modern culture with her pursuit of freshness and actuality of
dressing. An admirer of European giants of style, such as Cristobal
Balenciaga, Jean-Louis Scherrer and Hubert de Givenchy, as well as of
American fashion celebrities, such as Oleg Kassini, Carolina Herrera and
Oscar de la Renta, she demonstrates a style, which was greatly imitated at
the time, and today it is shown among the masterpieces in the world
museums of fashion and applied arts and is studied in fashion design col-
leges. The stylish and charming Jacqueline is not just a fashion maniac or
awoman of opportunities, which makes an ultimate fetish of its vanity. She
is a cultural and fashion reformer of highest rank with affinity to the new,
unknown and experimental. Hers are the following words: "Culture in the
USA was treated as a step-child. Whenever the Government had support-
ed arts, as it happened in many projects of the Employment Agency,
artists were given a hand and wonderful things were created. | saw in
Europe how proud with their cultures and artists those states were. Of
course, they have a longer tradition in patronage, which goes back to the
times of kings, popes and princes, however the modern governments
have continued to take care. Our great museums and our great perform-
ing companies have to be supported, but one should also patronise the
experimental, the unknown." *

Many are the designers who have contributed to theinterpenetration
between European and American fashion: Coco Chanel, Jacques Fath,
Valentino, Giorgio Armani, Nino Cerutti, Christian Lacroix, Gianni Versace,
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geme. Kozamo npaBumeacmBomo e nogkpensiao uskycmBama, kakmo B
MHO20 Npoekmu Ha agMUHUCMPayUsma no 3aemocmma, Ha XygoXHUUU-
me e buaa nogaBaHa pbka u ca ce pakgaau npekpacHu Hewa. B EBpona
Bugsx koako 20pgu ca mesu gbpkaBu cbe
cBosima kyamypa u ¢ xygokHuuume cu. Pas-
bupa ce, me umam no-20nIma mpaguuust B
meueHamcmBomo, kosmo cmuza Hasag BbB
Bpememo go uape, nanu u npuHuoBe, Ho
cbBpemeHHUme npaBumeacmBa ca npogba-
kuau ¢ mesu zpwku. Hawume Beauku my-
3eU U 20AeMUme Hu UsnbAHUMEACKU mpynu
mpsabBa ga bbgam nogkpensiHu, HO mpsib-
Ba ga ce nogaBa pvka u Ha ekcnepumen-
MaAHOMO, Ha HenosHamomo™.

MHo20 ca gusatHepume, koumo ca gonpu-
HecAu 3a B3aumonpoHukBaHemo meskgy eB-
ponedickama u amepukaHckama moga: Koko
LaHen, Xak ®am, BareHmuHo, Akopgko
ApmaHu, Huxo Yepymu, KpucmuaH Aak-
poa, AxkaHu Bepcave, Aolig KaaliH u peguua gpyau MogHu mBopuu npe-
Hacsim B CALL, eBponetickus gyx Ha obaudaHe u Ha cb3gaBaHe Ha obnek-
Aa. XpoHukume cBugemencmBam, ye kozamo HaBpememo Xak (am
npucmuzan om Mapuxk B Amepuka, npugpykaBaH om kpacuBama cu
cbnpyea XeHBueB, HacmaBano ucmuHcko cmbAnomBopeHue om Noyu-
mameAu U ueHumenu, koumo bbp3aau ga Bugam kak e obaeyeHa u yk-
paceHa xkeHama Ha yoBeka, kodimo npbB 3anoyHa ga npaBu Bucoka ko-
¢ekuuss B cmpaHama um. B kpas Ha 40-me 20guHu Ha XX Bek ®am
ckalouBa goz0Bop ¢ amepukarckus npousBogumen Akoy3bd Xoanbpm
3a cb3gaBaHemo u mbpzyBaHemo ¢ gpexu npem-a-nopme B CALL, Hoce-
wu Mapkama "Kak @am".

Awmepuka Ha cBod peg cbwo Bausie Bbpxy eBponelickus MaHuep Ha ob-
AuyaHe kakmo upe3 kuHomo, cnopma u macoBama kyamypa, maka u
upe3 gusaltiHepu kamo Ockap ge Aa Perma, Tom Qopg, Matkba Kopc,
Mapk Aketkbbe u gpyeu, koumo ca nokaHeHU ga cb3gaBam gusadHa Ha
Had-npoyymu ¢peHcku u umaauaHcku mogHu kbwiu. Ockap ge Aa Pen-
ma Hanpumep B npogbakerue Ha gecem 20guHu mBopu Bucwama mo-
ga 3a "baamer”, Tom Qopg pabomu CbWo gecem 20guHU 3a “Tyyu”, a
nocaegHume nem (go 2004 2.) u 3a npem-a-nopme "VB CeH AopaH".
MocaegHume cegem 2oguHu (go 2004 2.] Madkba Kopc npoekmupawe
korekuuume Ha "Ceaur”, a Mapk Akelkbbc npogbikaBa u go geH-gHe-
weH ga uspabomBa gusatHa 3a “/\yu BloumoH". Bcuyko moBa nokasBa,
ye CALL He ca nacuBHU no omHoweHue Ha AaugepcmBomo Ha eBponedic-

people of the century.

people of the century.

Lloyd Klein and many others transfer the European spirit of dressing and
designing clothes in the USA. Chronicles witness that when Jacques Fath
had arrived from Paris to America, accompanied by his pretty wife
Genevieve, there was a great crowd of admirers and connoisseurs who
were in a hurry to see how the wife of the man who first started to make
high quality ready-to-wear in their country, was dressed and decorates. By
the end of 1940s, Fath concluded a contract with the American manu-
facturer Joseph Halpert for the production and trade with pret-a-porter
clothes with Jacques Fath label in the USA.

America, in its turn, has also influenced the European style of clothing
both through cinema, sports and mass culture, and through designers
such as Oscar de la Renta, Tom Ford, Michael Kors, Marc Jacobs and oth-
ers, who have been invited to create the design of the most famous
French and Italian fashion houses. For example, Oscar de la Renta had
designed the haute couture of Balmain fashion house for 10 years, Tom
Ford had also worked 10 years for Gucci, and in the last five years (until
2004) he designed for Yves Saint Laurent Prete-a-porte. In the last seven
years (until 2004), Michael Kors designed Celine collections. Michael Kors
is still designing for Louis Vuitton. All this shows that the USA are not pas-
sive as far as the leadership of European fashion design in world aspect is
concerned, and they remind about themselves more often and influence
positively on the development of the European fashion of today, including
creation, design, and not only through high textile technologies, new
marking forms and advertising inventions.

What is the difference between American and European fashion?
An attempt is made to answer this question in this book by means of
interviewed designers, journalists, celebrities and photo models.
However, the dissonance between the American and European style of
clothing should not be explained in a simple way by saying that the first
one is of a more country nature, more practical and negligent, and the
second one - more refined, more elegant and more artistic. Pascal Moran
from the French Fashion Institute offers us a key to clarify this difference:
"Couture sells luxurious image, which makes people feel that they belong
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kus mogeH gusalH B cBemoBe acnekm, a Bce no-4ecmo HanoMHIM 3a
cebe cu u Bauggm nosumuBHo Bbpxy pasBumuemo Ha gHewHama eBpo-
nelicka Moga, B8 m. 4. u mBopuyecku, gusatHepcku, a He camo 4pe3 Buco-
kume mekcmuaHu mexHonozuu, HoBume mapkemuHzoBu Gopmu u pek-
AAMHU u30bpemeHus.

KakBa e pasaukama me)kgy amepukaHckama u eBponeuckama
moga?

B Hacmosiwama kHuza ce npaBu onum ga ce omzoBopu Ha mo3u Bbnpoc
go 20AMa cmeneH ¢ noMowma Ha uHmepBloupaHume gusalHepu, yp-
HaAucmu, 3HaMeHUmocmu u pomomogenu. He buBa obaye gucoHaHcbm
mekgy amepukaHckus u eBponedickust cmua Ha obAuYaHe ga ce obsicHg-
Ba onpocmenyecku, kamo ce cBexkga camo go moBa, e nbpBusm e no-
kpHmpu, no-npakmuyer u HebpeXeH, a Bmopusm - no-usuckaH, no-ene-
2aHmeH u no-apmucmuyeH. Kaloy kom usicHiBaHemo Ha masu pasauka
HU npegraza [Mackan Mopan om @peHckus uHcmumym 3a Moga.
"Couture" npogaBa aykcoseH umugk, kodimo kapa xopama ga 4yBcmBam,
ye npuHagaekam koM eauma. Mpu ppeHckomo BukgaHe mBopyecmBo-
mo ugBa HanpaBo om npogykma. AAa Npu UmaAuaHuume u amepukan-
uume mBopuyecmBomo 3acsza Beuuku yacmu Ha busHeca™. CbuwecmBeH
nyHkm, paskpuBaw, HoBu pakypcu kbm usicHaBaHemo Ha pasaukume
mekgy mogama B EBpona u B Amepuka, e macoBomo npousBogcmBo u
nasapHama cbobpaseHOCm Ha gpexume U gonbAHeHUsIMa kbM msix. BbB
®paHuus, kbgemo Buciama Moga e buaa npuBunezupoBaHa u usguza-
Ha B kyam B npogbakeHue Ha usa Bek, omHoweHuemo kbm mMacoBomo
pasnpocmpaHeHue Ha obaekaomo e buao - Meko kasaHo - gocma rexkep-
HO U He cbBcem cepuozHo, gokamo CALLL nocmaBim ocHoBHus akueHm
mbkmo Bbpxy MacoBomo obaekao u HezoBama gocmbnHocm. Tyk Bepo-
ImHo cregBa ga ce mbpcsim obsicHeHuUs U B pasaukume Ha cb3gaBaHemo
u pasBumuemo Ha kyamypume - apucmokpamuyHu u MacoBu, eaumap-
HU U NONYASIPHU, HO He MoXe ga He Ce CbzAacuM ¢ koHcmamauusma Ha
amepukarckama aBmopka Tepu EgkuHc, cnopeg kosimo: "Aokamo ¢per-
ckama couture ce npogaBana okuBeHo, e umano Maako onumu ga ce uH-
gycmpuanusupa dpeHckama mbpzoBus ¢ obaekao 3a MacoBus nasap. To-
Ba e koHmpacmbm meXgy @paHuus u CbeguHeHume wamu, kngemo
macoBomo obaekao 3ano4Hano ga Habupa ckopocm kbM cpegama Ha
gBagecemu Bek 3aegHo ¢ npoxokgawume yHUBepcaAHU Maza3uHu kamo
"P. X. Meticu” B Hio Mopk, "Mapwaa Quiagc” B Yukazo u "AXoH YoHa-
melkop” BbB Quaageadus. OpaHuus He e usnumBana makoB bym B
kpatHomo nompebumencko mbpceHe U NO Mo3u HaqyuH mbpzoBusima ¢
PbYHO U3pabomeHu gpexu u wueHemo no nopbuka NPOgbAKUAO ga
npoubdmsaBa be3 cnbHku™.

AonbaHUmMeAHa cBemaura Bbpxy pasaudusma mexgy amepukarckama u
eBponetickama moga xBbpAgm gymume Ha cb3gamenkama Ha Cegmuua-
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to the elite. In the case of French vision, creativeness comes directly from
product, while in the case of Italians and Americans it concerns all parts
of business" *. An essential point, revealing new angles to clearing the dif-
ferences between the fashion in Europe and America is the mass produc-
tion and the market consideration of clothes and accessories to them. In
France, where haute couture was privileged and raised in cult in the dura-
tion of a century, the attitude to mass distribution of clothes was - to put
it mildly - rather light and not so serious, while the USA puts the main
accent just in mass clothing and its accessibility. Probably the explanation
for this should be also sought in the differences in the creation and devel-
opment of cultures -aristocratic and mass, elitarian and popular, however,
we could not miss to agree to the conclusion of the American writer Teri
Agins, according to which: "While French couture was busily sold, there
were attempts to industrialise French trade with clothing for the mass mar-
ket. This is the contrast between France and the United States, where mass
clothing began gaining speed by the middle of the twentieth century,
together with the just learning to walk
department stores, such as R. H. Macey's in [
New York, Marshall Field's in Chicago and
John Wanamaker in Philadelphia. France has
never experienced such a boom in the end
user's search and thus the trade with hand g
made clothes and having clothes made went
on blooming without any obstacles” *.
Additional light on the differences between
the American and European fashion is
thrown by the words of the creator of the
Fashion Week in the USA, the veteran design-
er Eleanor Lambert. According to her: "The
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ma Ha Mogama B CALL - gusadHepkama Beme-

no"gége:a%z paHka Eaubp Aambbpm. Cnopeg Hesl "amepu-
kofekuuﬂ kaHckama mogHa uHgycmpusi npumexkaBa ycem
B“%“"’k moga 3a cbBpemeHHomo u nogxog kbm kuBoma, ko-
Ha Ockap ge Trlea
1o P mo 9 npeBbpHa B cBemoBHa moga. EBponelicka
3a "BaAmer’, ma mMoga BuHazu cmpozo e paszpaHuyaBasa gpe-
g p pasep gp
2005 3008 Xume 3a begHu xopa om gpexume 3a bozamume.
®omo: AwvepukaHckama moga e no-gemokpamuyHa B
© [/;We/ggg moBa omHoweHue - ms cb3gaBa obaekaa, B kou-
mo moxkeuw ga ce Balobuw, He3 ga npemeHgupa
Design 33 eAUMAPHOCM UAU 2paHguosHocm'™. MHozo u
f the I

of the last

vollection pasAuYHU Mozam ga bbgam npuHocume Ha CALL

haute couture  kbM cBemoBHama eBoalouust Ha cmuAa U Mogama, HO CbC CU2ypHOCM
of O‘,gj,’, t‘;ef(’jr mpsbBa ga npusHaem gBa om max: nbpBo, HoBama poas, kosmo ce om-
Balmain, fal- Pegu Ha BcekugreBromo, npakmuyHomo u HepopmanHomo obaekao,
winter 22%23- u, Bmopo, gocmbnHUMe kamo UsA0 UEHU Ha gpexume U gonbAHeHUS-
photo: Ma, No3BoaaBawu Ha Bcuyku oHesu, koumo uckam ga bbgam akmyanHu

© Michel - 4pe3 BbHWHOCMMA cu, ga cu 20 no3Boaam.

Bechet

BusHec u kpacoma, napu u maaaHm, kaacuka u ekcmpaBazaHmHocm,
mpaguuus u ekcnepumeHm - MokeM ga npogbakuM cbe croBecHume
0No3UYUU, HO U Me3U Ca goCMambyHU, 33 ga OCMUCAUM NO Owe eguH
Ha4uH Npupogama Ha Mogama: eguHcmBo om pasHoobpasHU Gopmu,
uBemoBe u mamepuu u pasHoobpasue om eguHcmBeHu, yHukaAHU
xpymBaHus, cobcmBeHu cmunoBe u cmpemeX kb uHguBugyaaHocm.
Mogen om (DeHomeHbm “amepukaHcku cmuA” Moxke ga bbge pasbpaH U ocMUCAeH
nocaegrama  owe no-gobpe, ako ce BHUkHe B cbWHOCMMA Ha camama amepukaHc-
npemamaome.ka kyAmypa, POgeHa om peaHu, a 3auo He U oM npazvamudHu Mo-
Ha Mauken  muBu u pasBuBara cBobogHo, He3 ga bbge obpemeraBara om npeka-

. ,.Ce/’\i‘l’,’j,,‘ AeHomo npucmpacmsBaHe kbM MuHaromo u mpaguuuume. Mokasa-
ecerauma meAHa B moBa omHoweHuUe e MUCbAma Ha 20-
2004'2@02/5, Aemusi nucamen Epux Mapusi Pemapk, kodmo
Photo/Michel nuwe 3a Hio Mopk: "To3u 2pag om kambk u cmo-
Euler MaHa usnexgawe moyHo makbB, kaknBmo be:
Design of He obukHoBeH 2pag, Bb3HukHan nocmenerHo
the last U cpacHan ce opzaHudecku ¢ okoAHust nedsax,
collection nokpuBaw, ce ¢ nhamuHama Ha cmoaemusima, a
pretapone 2pag, usguzHam BEbp30 U PewumeAHo om
Kors eHepau4HU Xopa, koumo He Bsxa obpemeHeHu
?‘27/55}733 om mpaguuuume, Xxopa, 4usimo BbpxoBHa Nno-
2004-2005 Beag be He kpacomama, a ueaecbobpasHocm-
© AP ma, u Moke bu 3amoBa bsixa cb3gaau egHa Ho-
Photo/Michel

Euler e | Ba, gpbska, aHmupomaHmuyHa, aHmukaacu-

American fashion industry has a sense for the contemporary and approach
to life, which turned it into a world fashion. The European fashion has
always strictly distinguished between clothes for poor people and clothes
for rich. The American fashion is more democratic in thus respect - it cre-
ates clothes, with which you may fall in love, without pretending to be an
elitarian or grand one” °. The USA might contribute to world fashion in
many and various ways, however, we should recognise two of them: first,
the new role, which was given to the everyday, practical and non-formal
ware and, second, the generally reasonable prices of clothes and acces-
sories, allowing to everybody, who wants to be up-to-date through their
outlook, to be able to buy them.

Business and beauty, money and talent, classics and extravagance, tradi-
tion and experiment - we may go on with the word opponents, however
these are enough to make us rationalise in another way the nature of fash-
ion: a harmony of versatile shapes, colours and fabrics and a variety of sin-
gle, unique ideas, own styles and pursuit of individuality. The American
style phenomenon might be understood and rationalised even better, if
one understands the essence of American culture itself, which was born
from real, and why not - from pragmatic motifs as well, and developed
freely, not burdened by the excessive addiction to the past and traditions.
The thought of the great artist Erich Maria Remark, who wrote for New
York, was indicative in this respect: "This city of stone and steel looked
exactly the way it was: not an usual city, which had grown gradually and
merged into the landscape in an organic way, getting covered by the pati-
na of ages, built quickly and decisively by people, whose ultimate com-
mand was not beauty, but feasibility, and maybe because of that they had
created a new, bold, anti romantic, anti classic, modern beauty™. Bearing
in mind how conditional the comparison is, one could mention that the
current American fashion has its modern beauty and is marked to a great
extent by the anti romanticism and anti classicism. At the same time, one
cannot deny the contemporary Americans sense for femininity and fash-
ion. The fact that the extremely popular blond beauty and star Sara Jessica
Parker from the TV series Sex and the City was declared a fashion icon of
New York as one of the laureates of the American Fashion Awards, wit-
nesses to this effect. The arguments in her favour include the passion to
fashion of Parker's character from the series Sex and the City, as well as the
fact that she more than once had emphasised and illustrated the fashion
style of the city". .

Four years ago, the first part of World Fashion - a book, containing
authentic interviews with some of the most remarkable designers and
fashion creators in England and France. With the second part of World
Fashion, the geography of the fashion design is expanded, including the
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yecka, cbBpemeHHa kpacoma™. C usianama ycaoBHocm Ha cpaBHeHuemo

MoXe ga ce ombereku, Ye gHewHama amepukarcka moga Hocu cBogma
cbBpemerHa kpacoma u e beassaHa B zondMa cmeneH om aHmupoMaH-
muyHOCMMa U aHmukaacuyHocmma. 3aegHo ¢ moBa obaye HU Hat-vaA-
ko He MoxXe ga ce ompedye ycembm Ha gHewHUMe amepukaHyu kbm ker-
cmBeHocmma u mogepHocmma. 3a moBa cBugemeacmBa u obcmog-
meacmBomo, e npe3 2004 20guHa uskAloYUMeAHO NoNYAIPHAMa Hanoc-
Aegbk pycokoca kpacaBuua u 3B8e3ga Capa Mkecuka Mapkbp om meneBu-
3UoHHUg cepuan "Cekcbm u zpagbm” be obsiBeHa 3a MogHama ukoHa Ha
Hlo Mopk - kamo egHa om npusbopkume Ha "AmepukaHcku MOgHU Hae-
pagu”. Cpeg apzymeHmume ca 20A9IMOMO npucmpacmue kbM mMogama
Ha 2epouHsima Ha lNapkbp om "Cekcbm u zpagbm”, kakmo u pakmbm, ye
ms "HeegHokpamHo nogyepmaBa u ualocmpupa MogHUsl cmuA Ha Hio
Mopk. Ta ce okasBa Had-keHcmBeHOMO U CMUAHO Auuge Ha zpaga”’.

lMpegu Yyemupu 20guHu u3Ae3e om ne4am nbpBama vacm Ha "CBemoB-
Hama Moga" - kHuza, kogmo cbgbpxka aBmeHmuyHu uHmepBloma ¢ Hs-
kou om Hat-3aberekumeaHume gusalHepu u MogHU mBopuu B Areaust
u ®panuus. C Bmopama vacm Ha "CBemoBHama Moga” 2eozpacdusima
Ha MogHuUs gu3alH ce paswupiBa, BkalouBalku u cmunaa Ha CALLL. B oc-
HoBama Ha mo3u mpyg ca 3aAezHaAu BnevamaeHusima u uHmepBlomama
mu, Bsemu no Bpeme Ha Cegmuuama Ha mogama “CeBbHm oH cukem” B
Hio lopk npe3 1998 u 2001 20guHa. C ueA ga ce nocmuzHe NO-20A9Ma
npegcmaBumenrocm Ha kHuzama com Bkaloqua u Hakoako Mou cmamuu
C UHMepnpemupaHa uHdopmauus 3a makuBa BausmeaHu amepukaHcku
gu3atHepu kamo MAkedpu BudH, AoHa KapaH, KaaBur KaalH, KapoauHa
Epepa, Maukba Kopc, Paad AopeH, Tomu Xuaguzep, ¢ koumo He cbM ce
Cpewan AU4Ho, Ho koumo ca Mu gobpe no3Hamu ype3 msxHomo Bb3xu-
mumeaHo mBopyecmBo, koaekuuu, peBloma, pomocu Ha mexHu obaek-
Aa. Toaama yacm om uHmepBiomama umam no-ckopo xapakmep Ha bauy,
ankemu, Yusimo gokymeHmaaHa cmodHocm ce nogcuaBa om ¢akma, ye
ca npaBeHu HenocpegcmBeHo npegu uAU caeg MogHUme peBloma Ha
gusalHepume, >kypHaAucmume, monmMogeAume U 3HaMmeHUmocmume.
Onuman cbMm ce ga goobozams cmamuume u uHmepBlomama B masu
kHuza ¢ kpamku BuozpaguyHu cnpaBku 3a cbomBemHume nepcoHaku.
3a ueama cbm u3noA3Baa u UHMepnpPemMuUpaA Had-pasAuYHU U3MOYHUUU
- eHuukaoneguu, peyHuuu, npecuHdopmauuu, MHmepHem, kakmo u
gaHHu u pakmu om AuyHama Mu gokymeHmauust. Abpka Yyumameaume
ga 3Hagm, ye kHuzama Mu 3a cbBpemeHHama amepukaHcka Moga Hma
npemeHuUU 3a u3depnameAHocm u ye B Hest He ca BkaloweHu Bcudku gu-
3alHepu, pabomewu B CALL. MpegcmaBeHu ca oHe3u MogHU mBopuu,
3a koumo cbM UMaa gocmambyHo UHGopmauus, kakmo - pasbupa ce - u
oHesu, koumo ca buau AlobesHu, okasBadku Mu cogetcmBue (npsko uau
upe3 cBoume npeccaykbu) cbe cBegeHus 3a cebe cu u 3a cBoemo uskyc-
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USA style. My impressions and the inter-
views | took during the 7th on Sixth
Fashion Week in 1998 and 2001,
respectively, are the basis of this work.
In order to achieve a better representa-
tives of the book, | have included also
some articles of mine with interpreted
information about influential American
designers, such as Geoffrey Beene,
Donna Karan, Calvin Klein, Carolina
Herrera, Michael Kors, Ralf Lauren,
Tommy Hilfiger, who | have not met in
personal, but which | know very well
through their ravishing works, collec-
tions, fashion shows, photos of their
outfits. A great part of the interviews
have more the nature of blitz enquiries,
whose documentary value is supported
by the fact that they were taken from the designers, journalists, top mod-
els and celebrities immediately before or after the fashion shows. | have
tried to additionally enrich the articles and interviews in this book by short
biographical notes for the relevant persons. For this purpose | have used
and interpreted most various sources - encyclopaedias, dictionaries, press
releases, the Internet, as well as data and facts from my personal informa-
tion. | insist readers to know that my book on the contemporary American
fashion does not claim to be complete and that not all designers that work
in the USA have been included. The fashion artist | had sufficient informa-
tion on are presented, and indeed the ones who were kind enough to ren-
der their assistance (directly or through their press service] by providing
data about themselves and their art. In this
respect, for good or not, the book has a sub-
jective character and is a result of my personal
meetings as an author, of my contacts, deci-
sions and appreciation.

| hope very much that World Fashion (Part Two
- USA) will also show the other side of fashion
- the practical one, with its overseas criteria,
tied strongly up with new technologies and
the desire to catch up with in a compensatory
way and provoke the culture of Europe and of
the European design, to enrich the world
treasury of styles and manners of dressing and
shaping of human appearance. | also believe

Lubomir Stoykov - WORLD FASHION
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mBo. B mo3u cmucbA - 33 xybaBo uau He - kHuzama uma cybekmuBeH xa-
pakmep u e pesyamam Ha Au4HU Mou aBmopoBu cpewu, koHmakmu, pe-
weHus u oueHku.

MHozo ce HagsBam "CBemoBHama moga (Bmopa yacm - CALL)" ga noka-
e u gpyzama cmpaHa Ha Mogama - npakmuyHama, ¢ omBbgokeaHcku-
me kpumepuu, 0bBbp3aHa 3gpaBo ¢ HoBume mexHoAc2uu U keAaHuemo
komneHcamopHo ga ce gozoHu u npoBokupa kyamypama Ha EBpona u
Ha eBponedckus gu3alH, ga ce obozamu cBemoBHama cokpoBuwHuua
om cmunoBe U MaHUepu Ha obAuyaHe u opopmaHe Ha YoBewkama BbH-
wHocm. BsipBam cbwio maka, ye masu kHuza kopecnoHgupa ¢ 2AaBHume
BHyweHus, koumo amepukaHckume mMogHU kbiu U gusadiHepu npegaa-
2am npe3 nocAegHUMe 20gUHU: ycewaHe 3a epomuka u cekcanua, 2paBu-
mauus koM npakmu4yHomo, cnOpmMHOMO U noAycnopmHomo obaekao u
usnoCmHa paskpenocmeHoCm No OMHoweHUe Ha mpaguuuu U kaHoHU,
npaBuaa u ecmemuyecku cxemu.

... Bceku egur npoekm, ocobeHo nbk kozamo e cBbp3aH ¢ ucregBane Ha
uyrkgecmpaHHu kyamypu u cmunoBe, e HeMucAuM U HeocbluecmBum be3
gobpogemenrume u om3uByuBu xopa. Vckam ga baazogaps cneuuaaHo
Ha Moume NapmHbOPU, NPUSMeAU, koAezu u NOMOWHUUU, koumo Mu cb-
geticmBaxa kakmo npu nbmyBaHusma mu go CALL, maka u npu Hanuc-
BaHemo u usgaBaremo Ha kHuzama "CBemoBHama moga (Bmopa yacm
- CALL)". M3ka3Bam uckpeHama cu npusHameaHocm Ha labpuena leopau-
eBa, AoHka laneBa, Xakaun KameHoBa, 3gpaBka KepgkaHoBa, VBaH Ya-
AbkoB, lopgaH MemkoB, Kpacumupa BozgaHoBa, Kpacumupa CmosiHo-
Ba, AuasHa AazapoBa, Muauua KpatHoBa, MupocaaB MeueB, CBemocraB
MeukyeBcku, CunBa 3ypaeBa, 10aug AmaHacoBa u gp.
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that this book corresponds
with the main suggestions
offered by the American
fashion  houses and
designers  during the
recent years: a perception
of erotics and sex appeal,
gravitation towards the
practical, the sporty and
semi-sporty clothing and
the whole freedom as far
as traditions and laws,
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rules and  aesthetic
schemes were concerned.

...Each project, especially when it is related with the study of foreign cul-
tures and styles, cannot be carried out without the virtuous and helpful
people. | would like to thank especially to my partners, friends, colleagues
and assistants, who supported me both for my travels to the USA and in
writing and publishing the book World Fashion (Part Two - USA|. | would
like to express my sincere gratitude to Gabriela Georgieva, Donka Ganeva,
Zhaklin Kamenova, Zdravka Kardjanova, Ivan Chalakov, Yordan Petkov,
Krassimira Bogdanova, Krassimira Stoyanova, Lilyana Lazarova, Militsa
Krainova, Miroslav Pechev, Svetoslav Mechkuevski, Silva Zurleva, Julia
Atanasova, etc.
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