
ä‡Í‚Ó ÔÂ‰ÒÚ‡‚Îfl‚‡ ‰ÌÂ¯Ì‡Ú‡ ‡ÏÂËÍ‡ÌÒÍ‡ ÏÓ‰‡?
äÓË Ò‡ „Î‡‚ÌËÚÂ Ù‡ÍÚÓË, ÓÔÂ‰ÂÎfl˘Ë ÌÂÈÌ‡Ú‡ ÙËÁËÓÌÓÏËfl, ‰ËÌ‡-
ÏËÍ‡ Ë ÓÒÓ·ÂÌÓÒÚË? á‡˘Ó ÔÓËÁ‚Â‰ÂÌËflÚ‡ Ì‡ ‡ÏÂËÍ‡ÌÒÍËfl ÏÓ‰ÂÌ
‰ËÁ‡ÈÌ ÓÒÚ‡‚flÚ ‚ÒÂ ÔÓ-‚Î‡ÒÚÂÌ ÓÚÔÂ˜‡Ú˙Í ‚˙ıÛ Ò‚ÂÚÓ‚ÌËfl ÒÚËÎ
Ì‡ Ó·ÎË˜‡ÌÂ? ä‡Í‚‡ Â ÓÎflÚ‡ Ì‡ ËÍÓÌËÚÂ Ì‡ ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡
‚˙ıÛ ÏÓ‰ÂÌËÁË‡ÌÂÚÓ Ì‡ ÔÓ‚Â‰ÂÌËÂÚÓ Ë ˜Ó‚Â¯Í‡Ú‡ ‚˙Ì¯ÌÓÒÚ?
ê‡ÒÚÂ ËÎË Ì‡Ï‡Îfl‚‡ ‡ÁÎËÍ‡Ú‡ ÏÂÊ‰Û ‡ÏÂËÍ‡ÌÒÍËfl Ë Â‚ÓÔÂÈÒÍËfl
ÒÚËÎ Ì‡ Ó·ÎË˜‡ÌÂ?...
ç‡ÒÚÓfl˘‡Ú‡ ÍÌË„‡, ÍÓflÚÓ ‚ ÔÓ-„ÓÎflÏ‡Ú‡ ÒË ˜‡ÒÚ Ò˙‰˙Ê‡ ‡‚ÚÂÌ-
ÚË˜ÌË ‰ÓÍÛÏÂÌÚË Á‡ ÏÓ‰ÌËfl ‰ËÁ‡ÈÌ ‚ ëÄô, ËÏ‡ ‡Ï·ËˆËflÚ‡ ‰‡ ÓÚ-
„Ó‚ÓË ÔflÍÓ ËÎË ÍÓÒ‚ÂÌÓ Ì‡ ‚ÒË˜ÍË ÚÂÁË ‚˙ÔÓÒË. ÇÒË˜ÍË ‡ÌÍÂÚË-
‡ÌË Ë ËÌÚÂ‚˛Ë‡ÌË ‰ËÁ‡ÈÌÂË Ë ÙÓÚÓÏÓ‰ÂÎË, ÊÛÌ‡ÎËÒÚË Ë ÁÌ‡-
ÏÂÌËÚÓÒÚË ÔÓÏ‡„‡Ú Á‡ ËÁflÒÌfl‚‡ÌÂÚÓ Ì‡ Ì‡È-Ò˙˘ÂÒÚ‚ÂÌËÚÂ ˜ÂÚË
Ì‡ ÙÂÌÓÏÂÌ‡ "‡ÏÂËÍ‡ÌÒÍË ÒÚËÎ". Ç˙‚ ‚ÂÏÂÚÓ Ì‡ ËÌÚÂÌÁË‚Ì‡Ú‡
„ÎÓ·‡ÎËÁ‡ˆËfl Ë ‚Á‡ËÏÓÔÓÌËÍ‚‡ÌÂÚÓ Ì‡ ÍÛÎÚÛËÚÂ Ú‡ÁË ÏÓ‰‡ ÒÂ ı‡-
‡ÍÚÂËÁË‡ Ò˙Ò:
- ÓËÂÌÚË‡ÌÓÒÚ Í˙Ï Ô‡ÍÚË˜ÂÌ, ÓÔÓÒÚÂÌ, ÒÔÓÚÂÌ, ÔÓÎÛÒÔÓ-
ÚÂÌ Ë Û‰Ó·ÂÌ ÒÚËÎ, ÔÓ‚ÎËflÌ Í‡ÍÚÓ ÓÚ Ú‡‰ËˆËËÚÂ ‚ ‡ÏÂËÍ‡ÌÒÍ‡-
Ú‡ Ì‡Ó‰Ì‡ ÍÛÎÚÛ‡, Ú‡Í‡ Ë ÓÚ ‰ÌÂ¯ÌËfl Ô‡„Ï‡ÚË˜ÂÌ Ì‡˜ËÌ Ì‡ ÊË-
‚ÂÂÌÂ;
- ÛÒ‚Ófl‚‡ÌÂ Ë Î‡ÌÒË‡ÌÂ Ì‡ Ì‡È-ÌÓ‚ËÚÂ ÚÂıÌÓÎÓ„ËË ‚ ÚÂÍÒÚËÎ‡ Ë
‰ËÁ‡ÈÌ‡ Ì‡ Ó·ÎÂÍÎÓÚÓ;
- ÔÂÒÓÌ‡ÎÌÓ ‚˙Á‰ÂÈÒÚ‚ËÂ Ì‡ ÁÌ‡ÏÂÌËÚÓÒÚË Ë ÔÓÙÂÒËÓÌ‡ÎËÒÚË
ÓÚ ÒÙÂËÚÂ Ì‡ ÔÓÔÏÛÁËÍ‡Ú‡, ¯ÓÛ·ËÁÌÂÒ‡, ÍËÌÓÚÓ, ÒÔÓÚ‡ Ë ÔÓÎË-
ÚËÍ‡Ú‡;
- Á‡ÂÏÍË ÓÚ Â‚ÓÔÂÈÒÍËfl Ï‡ÌËÂ Ì‡ Ó·ÎË˜‡ÌÂ Ë ÍËÚÂËËÚÂ Ì‡ ‚ËÒ-
¯‡Ú‡ ÏÓ‰‡ (ÓË„ËÌ‡ÎÌÓÒÚ Ë ÛÌËÍ‡ÎÌÓÒÚ, ˙˜Ì‡ ËÁ‡·ÓÚÍ‡, ÒÍ˙ÔË
Ï‡ÚÂË‡ÎË Ë Ô.);
- Ì‡ÎË˜ËÂ Ì‡ Ï‡ÍÂÚËÌ„Ó‚Ë, ÂÍÎ‡ÏÌË Ë ËÏË‰ÊÓ‚Ë ÔËÓËÚÂÚË, ÍÓ-
ËÚÓ ÍÓÏÂÒË‡ÎËÁË‡Ú Ë ÛÌËÙËˆË‡Ú ÏÓ‰‡Ú‡, ÌÓ Á‡Â‰ÌÓ Ò ÚÓ‚‡ fl
Ô‡‚flÚ ÔÓ-‰ÓÒÚ˙ÔÌ‡, ÓÔÓÒÚfl‚‡ÈÍË ‚˙ÁÍ‡Ú‡ ÏÂÊ‰Û Ò˙Á‰‡ÚÂÎË,
‡ÁÔÓÒÚ‡ÌËÚÂÎË Ë ÔÓÚÂ·ËÚÂÎË Ì‡ ‰ÂıË Ë ‰ÓÔ˙ÎÌÂÌËfl;
- ÍÓÒÏÓÔÓÎËÚÂÌ ı‡‡ÍÚÂ Ì‡ ÔÂ‰ÒÚ‡‚ËÚÂÎËÚÂ Ì‡ ÏÓ‰ÌËfl ‰ËÁ‡ÈÌ ‚
ëÄô (ÔÓËÁıÓ‰˙Ú, ‡Ò‡Ú‡, ÂÚÌÓÒ˙Ú, ‚˙Á‡ÒÚÚ‡ Ë ÔÓÎ˙Ú Ì‡ ÏÓ‰ÌË-
ÚÂ ÒÚËÎËÒÚË ÌÂ Ò‡ ÓÚ Ò˙˘ÂÒÚ‚ÂÌÓ ÁÌ‡˜ÂÌËÂ, Ú˙È Í‡ÚÓ ÂÁËÍ˙Ú Ì‡
ÒÚËÎ‡ Ë ÏÓ‰‡Ú‡ Â ËÌÚÂÌ‡ˆËÓÌ‡ÎÂÌ, ‡ ÚÓÚ‡ÎÌ‡Ú‡ ÎË·Â‡ÎËÁ‡ˆËfl

What is the American fashion of today like? Which are the main factors,
specifying its style, dynamics and peculiarities? Why the American fashion
design impact on the global dressing style is getting more powerful? What
is the role of the American fashion icons for the modernisation of behav-
iour and human appearance? Is the difference between American and
European style of dressing increasing or decreasing?... 
The present book, which in its greatest part includes authentic documents
for the fashion design in the USA, has the ambition to answer directly or
indirectly all these questions. All enquired and interviewed designers and
photo models, journalists and celebrities help to clarify the most important
features of the American style phenomenon. In the times of intensive glob-
alisation and interpenetration of cultures, this fashion is characterised by: 
- orientation to practical, simplified, sporty, semi-sporty and comfortable
style, influenced both by the traditions in the American popular culture
and by the present pragmatic way of living;  
- implementation and launching of the latest technologies in textile and
design of clothes; 
- personal impact of celebrities and professionals from the spheres of pop
music, show business, cinema, sports and politics; 
- borrowings from the European manner of clothing and criteria of haute
couture (originality and uniqueness, hand-made items, expensive materi-
als, etc.); 
- availability of marketing, advertising and image priorities, which com-
mercialise and unify fashion, and at the same time make it more accessi-
ble, simplifying the connection between creators, distributors and users of
clothes and accessories; 
- cosmopolitan character of the representatives of fashion design in the
USA (the origin, race, ethnos and sex are not of significant importance, as
the language of style and fashion is an international one, and the total lib-
eralisation and democratisation of taste and choice of appearance pre-
sume tolerance and respect to the ideas and motifs in fashion works, cre-
ated at any point of the globe).  
Recent studies on American fashion as well as on the role of New York in
the formation and evolution of the American style reject the statements
that Europe and France in particular have influenced quite a lot the over-
seas design and manner of dressing. They state that New York has been
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Ë ‰ÂÏÓÍ‡ÚËÁ‡ˆËfl Ì‡ ‚ÍÛÒ‡ Ë ËÁ·Ó˙Ú Ì‡ ‚˙Ì¯ÌÓÒÚ ÔÂ‰ÔÓÎ‡„‡Ú
ÚÓÎÂ‡ÚÌÓÒÚ Ë Û‚‡ÊÂÌËÂ Í˙Ï Ë‰ÂËÚÂ Ë ÏÓÚË‚ËÚÂ ‚ ÏÓ‰ÌÓÚÓ
Ú‚Ó˜ÂÒÚ‚Ó, Ò˙Á‰‡‚‡ÌÓ ‚ ÍÓflÚÓ Ë ‰‡ Â ÚÓ˜Í‡ Ì‡ ÁÂÏÌÓÚÓ Í˙Î·Ó).
Ç Ò˙‚ÂÏÂÌÌË ËÁÒÎÂ‰‚‡ÌËfl Á‡ ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡, Í‡ÍÚÓ Ë Á‡ ÓÎfl-
Ú‡ Ì‡ ç˛ âÓÍ Á‡ ÙÓÏË‡ÌÂÚÓ Ë Â‚ÓÎ˛Ë‡ÌÂÚÓ Ì‡ ‡ÏÂËÍ‡ÌÒÍËfl
ÒÚËÎ ÒÂ ÓÚı‚˙ÎflÚ Ú‚˙‰ÂÌËflÚ‡, ˜Â Ö‚ÓÔ‡ Ë ÔÓ-ÒÔÂˆË‡ÎÌÓ î‡Ì-
ˆËfl Ò‡ ÔÓ‚ÎËflÎË Ú‚˙‰Â ÏÌÓ„Ó Ì‡ ÓÚ‚˙‰ÓÍÂ‡ÌÒÍËfl ‰ËÁ‡ÈÌ Ë Ï‡ÌËÂ
Ì‡ Ó·ÎË˜‡ÌÂ. Ç Úflı ÒÂ Ú‚˙‰Ë, ˜Â Ó˘Â ÔÂÁ ÒÂ‰‡Ú‡ Ì‡ ïIï ‚ÂÍ ç˛
âÓÍ ÒÂ ÓÙÓÏfl Í‡ÚÓ ˆÂÌÚ˙ Ì‡ ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡; ˜Â Ó·ÎÂÍÎÓ-
ÚÓ ‚ ëÄô ÓÚÔÂ‰Ë ‰ÂÒÂÚËÎÂÚËfl Â ÒÏÂÒËˆ‡ Ì‡ ˙˜Ì‡ Ë Ï‡¯ËÌÌ‡ ‡-
·ÓÚ‡; ˜Â ÔÂ‰Ë ‰‡ ‚˙ÁÌËÍÌÂ ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡, ËÏ‡ ‡ÏÂËÍ‡ÌÒÍË
ÒÚËÎ. Ç ÚÂÁË ‡Ì‡ÎËÁË ÒÂ ËÁflÒÌfl‚‡ Ó·ÒÚÓflÚÂÎÒÚ‚ÓÚÓ, ˜Â Ì‡ ÄÏÂË-
Í‡ ÌÂ Úfl·‚‡ ‰‡ ÒÂ „ÎÂ‰‡ Ò‡ÏÓ Í‡ÚÓ Ì‡ Ò˙Á‰‡ÚÂÎÍ‡ Ì‡ ÍÓÌÙÂÍˆËfl, ‡
˜Â ·Î‡„Ó‰‡ÂÌËÂ Ì‡ ÔÓËÁ‚Ó‰ÒÚ‚ÓÚÓ, Ú˙„Ó‚ËflÚ‡ Ë ÏÂ‰ËËÚÂ ‡ÏÂ-
ËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡ ÒÂ ‡Á‚Ë‚‡ Ë ËÁ„‡Ê‰‡ ‚ÔÂ˜‡ÚÎfl‚‡˘ ÒÓ·ÒÚ‚ÂÌ Ó·-
‡Á1.
åÓ‰‡Ú‡ Ì‡ ëÄô ÔÂÁ ÔÓÒÎÂ‰ÌËÚÂ ‰ÂÒÂÚËÎÂÚËfl ÚÛ‰ÌÓ ÏÓÊÂ ‰‡ ·˙-
‰Â ‡Á„ÎÂÊ‰‡Ì‡ ÓÚÍ˙ÒÌ‡Ú‡ ÓÚ Ò‚ÓËÚÂ Ï‡„ÌÂÚË˜ÌË ËÍÓÌË. ÇÎËflÚÂÎ-
ÌË ÊÂÌË Í‡ÚÓ Ü‡ÍÎËÌ äÂÌÂ‰Ë-éÌ‡ÒËÒ, åÂËÎËÌ åÓÌÓ, ä‡ÓÎËÌ‡
ÖÂ‡, à‚‡Ì‡ í˙ÏÔ, å‡‰ÓÌ‡, ò‡˙Ì ëÚÓÛÌ, äËÏ ÅÂÈÒËÌ‰Ê˙, ÑÊÂ-
ÌËÙ˙ ãÓÔÂÒ, ÄÌ‰ÊÂÎËÌ‡ ÑÊÓÎË Ë Ó˘Â ÏÌÓ„Ó ‰Û„Ë Ò‡ Ó·ÂÍÚ Ì‡ ‚˙Á-
ıËÚ‡ Ë ÔÓ‰‡Ê‡ÌËÂ, ÔÂÍÎÓÌÂÌËÂ Ë ÔÓ˜ËÚ ÔÓ ÓÚÌÓ¯ÂÌËÂ Ì‡ ÒÚËÎ,
Ï‡ÌËÂ Ë ‚˙Ì¯ÌÓÒÚ, Â‰ÓÏ, ‡Á·Ë‡ ÒÂ, Ò ‚ÒË˜ÍÓ ÓÒÚ‡Ì‡ÎÓ, ÍÓÂÚÓ
ÚÂ ÌÓÒflÚ Í‡ÚÓ ‰Ûı, ÍÛÎÚÛ‡ Ë ÔÓÙÂÒËÓÌ‡ÎËÁ˙Ï. Ö‰ËÌ ÓÚ Ì‡È-„ÓÎÂ-
ÏËÚÂ ÔËÌÓÒË Á‡ ‡ÁÍÂÔÓÒÚfl‚‡ÌÂÚÓ ‚ ‡Á·Ë‡ÌÂÚÓ Ì‡ ÂÎÂ„‡ÌÚ-
ÌÓÒÚÚ‡ Ë ¯ËÍ‡ Ì‡ ‡ÏÂËÍ‡ÌÍ‡Ú‡ ËÏ‡ Ü‡ÍÎËÌ äÂÌÂ‰Ë-éÌ‡ÒËÒ. ÅÎ‡„Ó-
‰‡ÂÌËÂ Ì‡ ÌÂfl ÏËÎËÓÌË ÊÂÌË ‚ ëÄô ÓÒ˙ÁÌ‡‚‡Ú ÒÏËÒ˙Î‡ Ì‡ ÂÎÂ„‡Ì-
ÚÌÓÒÚÚ‡ Í‡ÚÓ ‰Ó·Â ‡ÙËÌË‡Ì‡ ÔÓÒÚÓÚ‡ Ë ·‡Î‡ÌÒ ÏÂÊ‰Û ÊÂÌÒ-
Ú‚ÂÌÓÒÚ Ë Ó·˘ÂÒÚ‚ÂÌÓ ÔÓÎÓÊÂÌËÂ. ë˙ÔÛ„‡Ú‡ Ì‡ ÂÏ·ÎÂÏ‡ÚË˜ÌËfl
‡ÏÂËÍ‡ÌÒÍË ÔÂÁË‰ÂÌÚ ÑÊÓÌ îËˆ‰ÊÂ‡Î‰ äÂÌÂ‰Ë ÓÁÓÌË‡ ‡ÏÂË-
Í‡ÌÒÍ‡Ú‡ ÏÓ‰ÂÌ‡ ÍÛÎÚÛ‡ Ò˙Ò ÒÚÂÏÂÊ‡ ÒË Í˙Ï Ò‚ÂÊÂÒÚ Ë ‡ÍÚÛ‡Î-
ÌÓÒÚ Ì‡ Ó·ÎË˜‡ÌÂÚÓ. èÓ˜ËÚ‡ÚÂÎÍ‡ ÌÂ Ò‡ÏÓ Ì‡ Â‚ÓÔÂÈÒÍË ÍÓÎÓÒË
Ì‡ ÒÚËÎ‡ Í‡ÚÓ äËÒÚÓ·‡Î Å‡ÎÂÌÒË‡„‡, Ü‡Ì-ãÛË òÂÂ Ë û·Â ‰¸Ó
ÜË‚‡Ì¯Ë, ÌÓ Ë Ì‡ ‡ÏÂËÍ‡ÌÒÍË ÏÓ‰ÌË ÁÌ‡ÏÂÌËÚÓÒÚË Í‡ÚÓ éÎÂ„ ä‡-
ÒËÌË, ä‡ÓÎËÌ‡ ÖÂ‡ Ë éÒÍ‡ ‰Â Î‡ êÂÌÚ‡, Úfl ‰ÂÏÓÌÒÚË‡ ÒÚËÎ,
ÍÓÈÚÓ Ì‡‚ÂÏÂÚÓ ÒË Â Ó·ÂÍÚ Ì‡ Ï‡ÒÓ‚Ó ÔÓ‰‡Ê‡ÌËÂ, ‡ ‰ÌÂÒ ÒÂ ÔÓ-
Í‡Á‚‡ ÒÂ‰ ¯Â‰¸Ó‚ËÚÂ ‚ Ò‚ÂÚÓ‚ÌËÚÂ ÏÛÁÂË Ì‡ ÏÓ‰‡Ú‡ Ë ÔËÎÓÊ-
ÌËÚÂ ËÁÍÛÒÚ‚‡ Ë ÒÂ ËÁÛ˜‡‚‡ ‚ ÍÓÎÂÊËÚÂ ÔÓ ÏÓ‰ÂÌ ‰ËÁ‡ÈÌ. ëÚËÎÌ‡-
Ú‡ Ë Ó˜‡Ó‚‡ÚÂÎÌ‡ Ü‡ÍÎËÌ ÌÂ Â ÔÓÒÚÓ ÏÓ‰Ì‡ Ï‡ÌË‡˜Í‡ ËÎË Ô˙Í ÊÂ-
Ì‡ Ò ‚˙ÁÏÓÊÌÓÒÚË, ÍÓflÚÓ ÙÂÚË¯ËÁË‡ ‰Ó Í‡ÂÌ ÔÂ‰ÂÎ Ò‚ÓflÚ‡ ÒÛÂ-
Ú‡. ífl Â ÍÛÎÚÛÌ‡ Ë ÏÓ‰Ì‡ ÂÙÓÏ‡ÚÓÍ‡ ÓÚ Ì‡È-‚ËÒÓÍ ‡Ì„ Ò ‡ÙË-
ÌËÚÂÚ Í˙Ï ÌÓ‚ÓÚÓ, ÌÂÔÓÁÌ‡ÚÓÚÓ Ë ÂÍÒÔÂËÏÂÌÚ‡ÎÌÓÚÓ. çÂÈÌË Ò‡
ÒÎÂ‰ÌËÚÂ ‰ÛÏË: "äÛÎÚÛ‡Ú‡ ‚ ëÄô ·Â ÚÂÚË‡Ì‡ Í‡ÚÓ Á‡‚‡ÂÌÓ

established as a centre of the American fashion since the middle of the
19th century; that clothes on the USA represent a mixture of manual and
machine sewing; that there had been an American style before American
fashion appeared.  These analyses clarify the circumstance that America
should not be viewed only as a creator of ready-to-wear, but that due to
production, trade and media American fashion develops and builds an
impressive image of its own 1.
It is difficult to view fashion in the USA in the recent decades separately
from its magnetic icons. Influential women, such as Jacqueline Kennedy-
Onassis, Marilyn Monroe, Carolina Herrera, Ivana Trump, Madonna,
Sharon Stone, Kim Baisinger, Jennifer Lopez, Angelina Jolly and many oth-
ers, are subject to admiration and imitation, homage and respect as far as
style, manner and appearance are concerned, parallel to anything else
they bring as spirit, culture and professionalism, indeed.  Jacqueline
Kennedy-Onassis has a major contribution to freeing the understanding of
elegance and chic of the American woman. Thanks to her, millions of
women in the USA are aware of the sense of elegance as well refined sim-
plicity and balance between femininity and social status. The wife of the
emblematic American president John Fitzgerald Kennedy brings ozone to
the American modern culture with her pursuit of freshness and actuality of
dressing. An admirer of European giants of style, such as Cristobal
Balenciaga, Jean-Louis Scherrer and Hubert de Givenchy, as well as of
American fashion celebrities, such as Oleg Kassini, Carolina Herrera and
Oscar de la Renta, she demonstrates a style, which was greatly imitated at
the time, and today it is shown among the masterpieces in the world
museums of fashion and applied arts and is  studied in fashion design col-
leges. The stylish and charming Jacqueline is not just a fashion maniac or
a woman of opportunities, which makes an ultimate fetish of its vanity. She
is a cultural and fashion reformer of highest rank with affinity to the new,
unknown and experimental. Hers are the following words: "Culture in the
USA was treated as a step-child. Whenever the Government had support-
ed arts, as it happened in many projects of the Employment Agency,
artists were given a hand and wonderful things were created. I saw in
Europe how proud with their cultures and artists those states were. Of
course, they have a longer tradition in patronage, which goes back to the
times of kings, popes and princes, however the modern governments
have continued to take care. Our great museums and our great perform-
ing companies have to be supported, but one should also patronise the
experimental, the unknown." 2

Many are the designers who have contributed to theinterpenetration
between European and American fashion: Coco Chanel, Jacques Fath,
Valentino, Giorgio Armani, Nino Cerutti, Christian Lacroix, Gianni Versace,
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‰ÂÚÂ. äÓ„‡ÚÓ Ô‡‚ËÚÂÎÒÚ‚ÓÚÓ Â ÔÓ‰ÍÂÔflÎÓ ËÁÍÛÒÚ‚‡Ú‡, Í‡ÍÚÓ ‚
ÏÌÓ„Ó ÔÓÂÍÚË Ì‡ ‡‰ÏËÌËÒÚ‡ˆËflÚ‡ ÔÓ Á‡ÂÚÓÒÚÚ‡, Ì‡ ıÛ‰ÓÊÌËˆË-
ÚÂ Â ·ËÎ‡ ÔÓ‰‡‚‡Ì‡ ˙Í‡ Ë Ò‡ ÒÂ ‡Ê‰‡ÎË ÔÂÍ‡ÒÌË ÌÂ˘‡. Ç Ö‚ÓÔ‡

‚Ë‰flı ÍÓÎÍÓ „Ó‰Ë Ò‡ ÚÂÁË ‰˙Ê‡‚Ë Ò˙Ò
Ò‚ÓflÚ‡ ÍÛÎÚÛ‡ Ë Ò ıÛ‰ÓÊÌËˆËÚÂ ÒË. ê‡Á-
·Ë‡ ÒÂ, ÚÂ ËÏ‡Ú ÔÓ-„ÓÎflÏ‡ Ú‡‰ËˆËfl ‚
ÏÂˆÂÌ‡ÚÒÚ‚ÓÚÓ, ÍÓflÚÓ ÒÚË„‡ Ì‡Á‡‰ ‚˙‚
‚ÂÏÂÚÓ ‰Ó ˆ‡Â, Ô‡ÔË Ë ÔËÌˆÓ‚Â, ÌÓ
Ò˙‚ÂÏÂÌÌËÚÂ Ô‡‚ËÚÂÎÒÚ‚‡ Ò‡ ÔÓ‰˙Î-
ÊËÎË Ò ÚÂÁË „ËÊË. ç‡¯ËÚÂ ‚ÂÎËÍË ÏÛ-
ÁÂË Ë „ÓÎÂÏËÚÂ ÌË ËÁÔ˙ÎÌËÚÂÎÒÍË ÚÛÔË
Úfl·‚‡ ‰‡ ·˙‰‡Ú ÔÓ‰ÍÂÔflÌË, ÌÓ Úfl·-
‚‡ ‰‡ ÒÂ ÔÓ‰‡‚‡ ˙Í‡ Ë Ì‡ ÂÍÒÔÂËÏÂÌ-
Ú‡ÎÌÓÚÓ, Ì‡ ÌÂÔÓÁÌ‡ÚÓÚÓ"2.

åÌÓ„Ó Ò‡ ‰ËÁ‡ÈÌÂËÚÂ, ÍÓËÚÓ Ò‡ ‰ÓÔË-
ÌÂÒÎË Á‡ ‚Á‡ËÏÓÔÓÌËÍ‚‡ÌÂÚÓ ÏÂÊ‰Û Â‚-
ÓÔÂÈÒÍ‡Ú‡ Ë ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡: äÓÍÓ
ò‡ÌÂÎ, Ü‡Í î‡Ú, Ç‡ÎÂÌÚËÌÓ, ÑÊÓ‰ÊÓ
ÄÏ‡ÌË, çËÌÓ óÂÛÚË, äËÒÚË‡Ì ã‡Í-

Ó‡, ÑÊ‡ÌË ÇÂÒ‡˜Â, ãÓÈ‰ äÎ‡ÈÌ Ë Â‰Ëˆ‡ ‰Û„Ë ÏÓ‰ÌË Ú‚ÓˆË ÔÂ-
Ì‡ÒflÚ ‚ ëÄô Â‚ÓÔÂÈÒÍËfl ‰Ûı Ì‡ Ó·ÎË˜‡ÌÂ Ë Ì‡ Ò˙Á‰‡‚‡ÌÂ Ì‡ Ó·ÎÂÍ-
Î‡. ïÓÌËÍËÚÂ Ò‚Ë‰ÂÚÂÎÒÚ‚‡Ú, ˜Â ÍÓ„‡ÚÓ Ì‡‚ÂÏÂÚÓ Ü‡Í î‡Ú
ÔËÒÚË„‡Î ÓÚ è‡ËÊ ‚ ÄÏÂËÍ‡, ÔË‰ÛÊ‡‚‡Ì ÓÚ Í‡ÒË‚‡Ú‡ ÒË
Ò˙ÔÛ„‡ ÜÂÌ‚ËÂ‚, Ì‡ÒÚ‡‚‡ÎÓ ËÒÚËÌÒÍÓ ÒÚ˙ÎÔÓÚ‚ÓÂÌËÂ ÓÚ ÔÓ˜Ë-
Ú‡ÚÂÎË Ë ˆÂÌËÚÂÎË, ÍÓËÚÓ ·˙Á‡ÎË ‰‡ ‚Ë‰flÚ Í‡Í Â Ó·ÎÂ˜ÂÌ‡ Ë ÛÍ-
‡ÒÂÌ‡ ÊÂÌ‡Ú‡ Ì‡ ˜Ó‚ÂÍ‡, ÍÓÈÚÓ Ô˙‚ Á‡ÔÓ˜Ì‡ ‰‡ Ô‡‚Ë ‚ËÒÓÍ‡ ÍÓÌ-
ÙÂÍˆËfl ‚ ÒÚ‡Ì‡Ú‡ ËÏ. Ç Í‡fl Ì‡ 40-ÚÂ „Ó‰ËÌË Ì‡ ïï ‚ÂÍ î‡Ú
ÒÍÎ˛˜‚‡ ‰Ó„Ó‚Ó Ò ‡ÏÂËÍ‡ÌÒÍËfl ÔÓËÁ‚Ó‰ËÚÂÎ ÑÊÓÛÁ˙Ù ïÓÎÔ˙Ú
Á‡ Ò˙Á‰‡‚‡ÌÂÚÓ Ë Ú˙„Û‚‡ÌÂÚÓ Ò ‰ÂıË ÔÂÚ-‡-ÔÓÚÂ ‚ ëÄô, ÌÓÒÂ-
˘Ë Ï‡Í‡Ú‡ "Ü‡Í î‡Ú".
ÄÏÂËÍ‡ Ì‡ Ò‚ÓÈ Â‰ Ò˙˘Ó ‚ÎËflÂ ‚˙ıÛ Â‚ÓÔÂÈÒÍËfl Ï‡ÌËÂ Ì‡ Ó·-
ÎË˜‡ÌÂ Í‡ÍÚÓ ˜ÂÁ ÍËÌÓÚÓ, ÒÔÓÚ‡ Ë Ï‡ÒÓ‚‡Ú‡ ÍÛÎÚÛ‡, Ú‡Í‡ Ë
˜ÂÁ ‰ËÁ‡ÈÌÂË Í‡ÚÓ éÒÍ‡ ‰Â Î‡ êÂÌÚ‡, íÓÏ îÓ‰, å‡ÈÍ˙Î äÓÒ,
å‡Í ÑÊÂÈÍ˙·Ò Ë ‰Û„Ë, ÍÓËÚÓ Ò‡ ÔÓÍ‡ÌÂÌË ‰‡ Ò˙Á‰‡‚‡Ú ‰ËÁ‡ÈÌ‡ Ì‡
Ì‡È-ÔÓ˜ÛÚË ÙÂÌÒÍË Ë ËÚ‡ÎË‡ÌÒÍË ÏÓ‰ÌË Í˙˘Ë. éÒÍ‡ ‰Â Î‡ êÂÌ-
Ú‡ Ì‡ÔËÏÂ ‚ ÔÓ‰˙ÎÊÂÌËÂ Ì‡ ‰ÂÒÂÚ „Ó‰ËÌË Ú‚ÓË ‚ËÒ¯‡Ú‡ ÏÓ-
‰‡ Á‡ "Å‡ÎÏÂÌ", íÓÏ îÓ‰ ‡·ÓÚË Ò˙˘Ó ‰ÂÒÂÚ „Ó‰ËÌË Á‡ "ÉÛ˜Ë", ‡
ÔÓÒÎÂ‰ÌËÚÂ ÔÂÚ (‰Ó 2004 „.) Ë Á‡ ÔÂÚ-‡-ÔÓÚÂ "à‚ ëÂÌ ãÓ‡Ì".
èÓÒÎÂ‰ÌËÚÂ ÒÂ‰ÂÏ „Ó‰ËÌË (‰Ó 2004 „.) å‡ÈÍ˙Î äÓÒ ÔÓÂÍÚË‡¯Â
ÍÓÎÂÍˆËËÚÂ Ì‡ "ëÂÎËÌ", ‡ å‡Í ÑÊÂÈÍ˙·Ò ÔÓ‰˙ÎÊ‡‚‡ Ë ‰Ó ‰ÂÌ-‰ÌÂ-
¯ÂÌ ‰‡ ËÁ‡·ÓÚ‚‡ ‰ËÁ‡ÈÌ‡ Á‡ "ãÛË Ç˛ËÚÓÌ". ÇÒË˜ÍÓ ÚÓ‚‡ ÔÓÍ‡Á‚‡,
˜Â ëÄô ÌÂ Ò‡ Ô‡ÒË‚ÌË ÔÓ ÓÚÌÓ¯ÂÌËÂ Ì‡ ÎË‰ÂÒÚ‚ÓÚÓ Ì‡ Â‚ÓÔÂÈÒ-

Lloyd Klein and many others transfer the European spirit of dressing and
designing clothes in the USA. Chronicles witness that when Jacques Fath
had arrived from Paris to America, accompanied by his pretty wife
Genevieve, there was a great crowd of admirers and connoisseurs who
were in a hurry to see how the wife of the man who first started to make
high quality ready-to-wear in their country, was dressed and decorates. By
the end of 1940s, Fath concluded a contract with the American manu-
facturer Joseph Halpert for the production and trade with pret-a-porter
clothes with Jacques Fath label in the USA. 
America, in its turn, has also influenced the European style of clothing
both through cinema, sports and mass culture, and through designers
such as Oscar de la Renta, Tom Ford, Michael Kors, Marc Jacobs and oth-
ers, who have been invited to create the design of the most famous
French and Italian fashion houses. For example, Oscar de la Renta had
designed the haute couture of Balmain fashion house for 10 years, Tom
Ford had also worked 10 years for Gucci, and in the last five years (until
2004) he designed for Yves Saint Laurent Prete-a-porte. In the last  seven
years (until 2004), Michael Kors designed Celine collections. Michael Kors
is still designing for Louis Vuitton. All this shows that the USA are not pas-
sive as far as the leadership of European fashion design in world aspect is
concerned, and they remind about themselves more often and influence
positively on the development of the European fashion of today, including
creation, design, and not only through high textile technologies, new
marking forms and advertising inventions.  
What is the difference between American and European fashion?
An attempt is made to answer this question in this book by means of
interviewed designers, journalists, celebrities and photo models.
However, the dissonance between the American and European style of
clothing should not be explained in a simple way by saying that the first
one is of a more country nature, more practical and negligent, and the
second one - more refined, more elegant and more artistic. Pascal Moran
from the French Fashion Institute offers us a key to clarify this difference:
"Couture sells luxurious image, which makes people feel that they belong
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ÍËfl ÏÓ‰ÂÌ ‰ËÁ‡ÈÌ ‚ Ò‚ÂÚÓ‚ÂÌ ‡ÒÔÂÍÚ, ‡ ‚ÒÂ ÔÓ-˜ÂÒÚÓ Ì‡ÔÓÏÌflÚ Á‡
ÒÂ·Â ÒË Ë ‚ÎËflflÚ ÔÓÁËÚË‚ÌÓ ‚˙ıÛ ‡Á‚ËÚËÂÚÓ Ì‡ ‰ÌÂ¯Ì‡Ú‡ Â‚Ó-
ÔÂÈÒÍ‡ ÏÓ‰‡, ‚ Ú. ˜. Ë Ú‚Ó˜ÂÒÍË, ‰ËÁ‡ÈÌÂÒÍË, ‡ ÌÂ Ò‡ÏÓ ˜ÂÁ ‚ËÒÓ-
ÍËÚÂ ÚÂÍÒÚËÎÌË ÚÂıÌÓÎÓ„ËË, ÌÓ‚ËÚÂ Ï‡ÍÂÚËÌ„Ó‚Ë ÙÓÏË Ë ÂÍ-
Î‡ÏÌË ËÁÓ·ÂÚÂÌËfl.
ä‡Í‚‡ Â ‡ÁÎËÍ‡Ú‡ ÏÂÊ‰Û ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ Ë Â‚ÓÔÂÈÒÍ‡Ú‡
ÏÓ‰‡?
Ç Ì‡ÒÚÓfl˘‡Ú‡ ÍÌË„‡ ÒÂ Ô‡‚Ë ÓÔËÚ ‰‡ ÒÂ ÓÚ„Ó‚ÓË Ì‡ ÚÓÁË ‚˙ÔÓÒ
‰Ó „ÓÎflÏ‡ ÒÚÂÔÂÌ Ò ÔÓÏÓ˘Ú‡ Ì‡ ËÌÚÂ‚˛Ë‡ÌËÚÂ ‰ËÁ‡ÈÌÂË, ÊÛ-
Ì‡ÎËÒÚË, ÁÌ‡ÏÂÌËÚÓÒÚË Ë ÙÓÚÓÏÓ‰ÂÎË. çÂ ·Ë‚‡ Ó·‡˜Â ‰ËÒÓÌ‡ÌÒ˙Ú
ÏÂÊ‰Û ‡ÏÂËÍ‡ÌÒÍËfl Ë Â‚ÓÔÂÈÒÍËfl ÒÚËÎ Ì‡ Ó·ÎË˜‡ÌÂ ‰‡ ÒÂ Ó·flÒÌfl-
‚‡ ÓÔÓÒÚÂÌ˜ÂÒÍË, Í‡ÚÓ ÒÂ Ò‚ÂÊ‰‡ Ò‡ÏÓ ‰Ó ÚÓ‚‡, ˜Â Ô˙‚ËflÚ Â ÔÓ-
Í˙ÌÚË, ÔÓ-Ô‡ÍÚË˜ÂÌ Ë ÌÂ·ÂÊÂÌ, ‡ ‚ÚÓËflÚ - ÔÓ-ËÁËÒÍ‡Ì, ÔÓ-ÂÎÂ-
„‡ÌÚÂÌ Ë ÔÓ-‡ÚËÒÚË˜ÂÌ. äÎ˛˜ Í˙Ï ËÁflÒÌfl‚‡ÌÂÚÓ Ì‡ Ú‡ÁË ‡ÁÎËÍ‡
ÌË ÔÂ‰Î‡„‡ è‡ÒÍ‡Î åÓ‡Ì ÓÚ îÂÌÒÍËfl ËÌÒÚËÚÛÚ Á‡ ÏÓ‰‡.
"Couture" ÔÓ‰‡‚‡ ÎÛÍÒÓÁÂÌ ËÏË‰Ê, ÍÓÈÚÓ Í‡‡ ıÓ‡Ú‡ ‰‡ ˜Û‚ÒÚ‚‡Ú,
˜Â ÔËÌ‡‰ÎÂÊ‡Ú Í˙Ï ÂÎËÚ‡. èË ÙÂÌÒÍÓÚÓ ‚ËÊ‰‡ÌÂ Ú‚Ó˜ÂÒÚ‚Ó-
ÚÓ Ë‰‚‡ Ì‡Ô‡‚Ó ÓÚ ÔÓ‰ÛÍÚ‡. ÄÎ‡ ÔË ËÚ‡ÎË‡ÌˆËÚÂ Ë ‡ÏÂËÍ‡Ì-
ˆËÚÂ Ú‚Ó˜ÂÒÚ‚ÓÚÓ Á‡Òfl„‡ ‚ÒË˜ÍË ˜‡ÒÚË Ì‡ ·ËÁÌÂÒ‡"3. ë˙˘ÂÒÚ‚ÂÌ
ÔÛÌÍÚ, ‡ÁÍË‚‡˘ ÌÓ‚Ë ‡ÍÛÒË Í˙Ï ËÁflÒÌfl‚‡ÌÂÚÓ Ì‡ ‡ÁÎËÍËÚÂ
ÏÂÊ‰Û ÏÓ‰‡Ú‡ ‚ Ö‚ÓÔ‡ Ë ‚ ÄÏÂËÍ‡, Â Ï‡ÒÓ‚ÓÚÓ ÔÓËÁ‚Ó‰ÒÚ‚Ó Ë
Ô‡Á‡Ì‡Ú‡ Ò˙Ó·‡ÁÂÌÓÒÚ Ì‡ ‰ÂıËÚÂ Ë ‰ÓÔ˙ÎÌÂÌËflÚ‡ Í˙Ï Úflı. Ç˙‚
î‡ÌˆËfl, Í˙‰ÂÚÓ ‚ËÒ¯‡Ú‡ ÏÓ‰‡ Â ·ËÎ‡ ÔË‚ËÎÂ„ËÓ‚‡Ì‡ Ë ËÁ‰Ë„‡-
Ì‡ ‚ ÍÛÎÚ ‚ ÔÓ‰˙ÎÊÂÌËÂ Ì‡ ˆflÎ ‚ÂÍ, ÓÚÌÓ¯ÂÌËÂÚÓ Í˙Ï Ï‡ÒÓ‚ÓÚÓ
‡ÁÔÓÒÚ‡ÌÂÌËÂ Ì‡ Ó·ÎÂÍÎÓÚÓ Â ·ËÎÓ - ÏÂÍÓ Í‡Á‡ÌÓ - ‰ÓÒÚ‡ ÎÂÊÂ-
ÌÓ Ë ÌÂ Ò˙‚ÒÂÏ ÒÂËÓÁÌÓ, ‰ÓÍ‡ÚÓ ëÄô ÔÓÒÚ‡‚flÚ ÓÒÌÓ‚ÌËfl ‡ÍˆÂÌÚ
Ú˙ÍÏÓ ‚˙ıÛ Ï‡ÒÓ‚ÓÚÓ Ó·ÎÂÍÎÓ Ë ÌÂ„Ó‚‡Ú‡ ‰ÓÒÚ˙ÔÌÓÒÚ. íÛÍ ‚ÂÓ-
flÚÌÓ ÒÎÂ‰‚‡ ‰‡ ÒÂ Ú˙ÒflÚ Ó·flÒÌÂÌËfl Ë ‚ ‡ÁÎËÍËÚÂ Ì‡ Ò˙Á‰‡‚‡ÌÂÚÓ
Ë ‡Á‚ËÚËÂÚÓ Ì‡ ÍÛÎÚÛËÚÂ - ‡ËÒÚÓÍ‡ÚË˜ÌË Ë Ï‡ÒÓ‚Ë, ÂÎËÚ‡-
ÌË Ë ÔÓÔÛÎflÌË, ÌÓ ÌÂ ÏÓÊÂ ‰‡ ÌÂ ÒÂ Ò˙„Î‡ÒËÏ Ò ÍÓÌÒÚ‡Ú‡ˆËflÚ‡ Ì‡
‡ÏÂËÍ‡ÌÒÍ‡Ú‡ ‡‚ÚÓÍ‡ íÂË Ö‰ÊËÌÒ, ÒÔÓÂ‰ ÍÓflÚÓ: "ÑÓÍ‡ÚÓ ÙÂÌ-
ÒÍ‡Ú‡ couture ÒÂ ÔÓ‰‡‚‡Î‡ ÓÊË‚ÂÌÓ, Â ËÏ‡ÎÓ Ï‡ÎÍÓ ÓÔËÚË ‰‡ ÒÂ ËÌ-
‰ÛÒÚË‡ÎËÁË‡ ÙÂÌÒÍ‡Ú‡ Ú˙„Ó‚Ëfl Ò Ó·ÎÂÍÎÓ Á‡ Ï‡ÒÓ‚Ëfl Ô‡Á‡. íÓ-
‚‡ Â ÍÓÌÚ‡ÒÚ˙Ú ÏÂÊ‰Û î‡ÌˆËfl Ë ë˙Â‰ËÌÂÌËÚÂ ˘‡ÚË, Í˙‰ÂÚÓ
Ï‡ÒÓ‚ÓÚÓ Ó·ÎÂÍÎÓ Á‡ÔÓ˜Ì‡ÎÓ ‰‡ Ì‡·Ë‡ ÒÍÓÓÒÚ Í˙Ï ÒÂ‰‡Ú‡ Ì‡
‰‚‡‰ÂÒÂÚË ‚ÂÍ Á‡Â‰ÌÓ Ò ÔÓıÓÊ‰‡˘ËÚÂ ÛÌË‚ÂÒ‡ÎÌË Ï‡„‡ÁËÌË Í‡ÚÓ
"ê. ï. åÂÈÒË" ‚ ç˛ âÓÍ, "å‡¯‡Î îËÈÎ‰Ò" ‚ óËÍ‡„Ó Ë "ÑÊÓÌ ìÓÌ‡-
ÏÂÈÍ˙" ‚˙‚ îËÎ‡‰ÂÎÙËfl. î‡ÌˆËfl ÌÂ Â ËÁÔËÚ‚‡Î‡ Ú‡Í˙‚ ·ÛÏ ‚
Í‡ÈÌÓÚÓ ÔÓÚÂ·ËÚÂÎÒÍÓ Ú˙ÒÂÌÂ Ë ÔÓ ÚÓÁË Ì‡˜ËÌ Ú˙„Ó‚ËflÚ‡ Ò
˙˜ÌÓ ËÁ‡·ÓÚÂÌË ‰ÂıË Ë ¯ËÂÌÂÚÓ ÔÓ ÔÓ˙˜Í‡ ÔÓ‰˙ÎÊËÎÓ ‰‡
ÔÓˆ˙ÙÚfl‚‡ ·ÂÁ ÒÔ˙ÌÍË"4.
ÑÓÔ˙ÎÌËÚÂÎÌ‡ Ò‚ÂÚÎËÌ‡ ‚˙ıÛ ‡ÁÎË˜ËflÚ‡ ÏÂÊ‰Û ‡ÏÂËÍ‡ÌÒÍ‡Ú‡ Ë
Â‚ÓÔÂÈÒÍ‡Ú‡ ÏÓ‰‡ ı‚˙ÎflÚ ‰ÛÏËÚÂ Ì‡ Ò˙Á‰‡ÚÂÎÍ‡Ú‡ Ì‡ ëÂ‰ÏËˆ‡-

to the elite. In the case of French vision, creativeness comes directly from
product, while in the case of Italians and Americans it concerns all parts
of business" 3. An essential point, revealing new angles to clearing the dif-
ferences between the fashion in Europe and America is the mass produc-
tion and the market consideration of clothes and accessories to them. In
France, where haute couture was privileged and raised in cult in the dura-
tion of a century, the attitude to mass distribution of clothes was - to put
it mildly - rather light and not so serious, while the USA puts the main
accent just in mass clothing and its accessibility. Probably the explanation
for this should be also sought in the differences in the creation and devel-
opment of cultures -aristocratic and mass, elitarian and popular, however,
we could not miss to agree to the conclusion of the American writer Teri
Agins, according to which:  "While French couture was busily sold, there
were attempts to industrialise French trade with clothing for the mass mar-
ket. This is the contrast between France and the United States, where mass
clothing began gaining speed by the middle of the twentieth century,
together with the just learning to walk
department stores, such as R. H. Macey's in
New York, Marshall Field's in Chicago and
John Wanamaker in Philadelphia. France has
never experienced such a boom in the end
user's search and thus the trade with hand
made clothes and having clothes made went
on blooming without any obstacles" 4.
Additional light on the differences between
the American and European fashion is
thrown by the words of the creator of the
Fashion Week in the USA, the veteran design-
er Eleanor Lambert.  According to her: "The
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American fashion industry has a sense for the contemporary and approach
to life, which turned it into a world fashion. The European fashion has
always strictly distinguished between clothes for poor people and clothes
for rich. The American fashion is more democratic in thus respect - it cre-
ates clothes, with which you may fall in love, without pretending to be an
elitarian or grand one" 5. The USA might contribute to world fashion in
many and various ways, however, we should recognise two of them: first,
the new role, which was given to the everyday, practical and non-formal
ware and, second, the generally reasonable prices of clothes and acces-
sories, allowing to everybody, who wants to be up-to-date through their
outlook, to be able to buy them.   

Business and beauty, money and talent, classics and extravagance, tradi-
tion and experiment - we may go on with the word opponents, however
these are enough to make us rationalise in another way the nature of fash-
ion: a harmony of versatile shapes, colours and fabrics and a variety of sin-
gle, unique ideas, own styles and pursuit of individuality. The American
style phenomenon might be understood and rationalised even better, if
one understands the essence of American culture itself, which was born
from real, and why not - from pragmatic motifs as well, and developed
freely, not burdened by the excessive addiction to the past and traditions.
The thought of the great artist Erich Maria Remark, who wrote for New
York, was indicative in this respect: "This city of stone and steel looked
exactly the way it was: not an usual city, which had grown gradually and
merged into the landscape in an organic way, getting covered by the pati-
na of ages, built quickly and decisively by people, whose ultimate com-
mand was not beauty, but feasibility, and maybe because of that they had
created a new, bold, anti romantic, anti classic, modern beauty"6. Bearing
in mind how conditional the comparison is, one could mention that the
current American fashion has its modern beauty and is marked to a great
extent by the anti romanticism and anti classicism. At the same time, one
cannot deny the contemporary Americans sense for femininity and fash-
ion. The fact that the extremely popular blond beauty and star Sara Jessica
Parker from the TV series Sex and the City was declared a fashion icon of
New York as one of the laureates of the American Fashion Awards, wit-
nesses to this effect. The arguments in her favour include the passion to
fashion of Parker's character from the series Sex and the City, as well as the
fact that she more than once had emphasised and illustrated the fashion
style of the city". 7.
Four years ago, the first part of World Fashion - a book, containing
authentic interviews with some of the most remarkable designers and
fashion creators in England and France. With the second part of World
Fashion, the geography of the fashion design is expanded, including the

Ú‡ Ì‡ ÏÓ‰‡Ú‡ ‚ ëÄô - ‰ËÁ‡ÈÌÂÍ‡Ú‡ ‚ÂÚÂ-
‡ÌÍ‡ ÖÎËÌ˙ ã‡Ï·˙Ú. ëÔÓÂ‰ ÌÂfl "‡ÏÂË-
Í‡ÌÒÍ‡Ú‡ ÏÓ‰Ì‡ ËÌ‰ÛÒÚËfl ÔËÚÂÊ‡‚‡ ÛÒÂÚ
Á‡ Ò˙‚ÂÏÂÌÌÓÚÓ Ë ÔÓ‰ıÓ‰ Í˙Ï ÊË‚ÓÚ‡, ÍÓÈ-
ÚÓ fl ÔÂ‚˙Ì‡ ‚ Ò‚ÂÚÓ‚Ì‡ ÏÓ‰‡. Ö‚ÓÔÂÈÒÍ‡-
Ú‡ ÏÓ‰‡ ‚ËÌ‡„Ë ÒÚÓ„Ó Â ‡Á„‡ÌË˜‡‚‡Î‡ ‰Â-
ıËÚÂ Á‡ ·Â‰ÌË ıÓ‡ ÓÚ ‰ÂıËÚÂ Á‡ ·Ó„‡ÚËÚÂ.
ÄÏÂËÍ‡ÌÒÍ‡Ú‡ ÏÓ‰‡ Â ÔÓ-‰ÂÏÓÍ‡ÚË˜Ì‡ ‚
ÚÓ‚‡ ÓÚÌÓ¯ÂÌËÂ - Úfl Ò˙Á‰‡‚‡ Ó·ÎÂÍÎ‡, ‚ ÍÓË-
ÚÓ ÏÓÊÂ¯ ‰‡ ÒÂ ‚Î˛·Ë¯, ·ÂÁ ‰‡ ÔÂÚÂÌ‰Ë‡
Á‡ ÂÎËÚ‡ÌÓÒÚ ËÎË „‡Ì‰ËÓÁÌÓÒÚ"5. åÌÓ„Ó Ë
‡ÁÎË˜ÌË ÏÓ„‡Ú ‰‡ ·˙‰‡Ú ÔËÌÓÒËÚÂ Ì‡ ëÄô

Í˙Ï Ò‚ÂÚÓ‚Ì‡Ú‡ Â‚ÓÎ˛ˆËfl Ì‡ ÒÚËÎ‡ Ë ÏÓ‰‡Ú‡, ÌÓ Ò˙Ò ÒË„ÛÌÓÒÚ
Úfl·‚‡ ‰‡ ÔËÁÌ‡ÂÏ ‰‚‡ ÓÚ Úflı: Ô˙‚Ó, ÌÓ‚‡Ú‡ ÓÎfl, ÍÓflÚÓ ÒÂ ÓÚ-
Â‰Ë Ì‡ ‚ÒÂÍË‰ÌÂ‚ÌÓÚÓ, Ô‡ÍÚË˜ÌÓÚÓ Ë ÌÂÙÓÏ‡ÎÌÓÚÓ Ó·ÎÂÍÎÓ,
Ë, ‚ÚÓÓ, ‰ÓÒÚ˙ÔÌËÚÂ Í‡ÚÓ ˆflÎÓ ˆÂÌË Ì‡ ‰ÂıËÚÂ Ë ‰ÓÔ˙ÎÌÂÌËfl-
Ú‡, ÔÓÁ‚ÓÎfl‚‡˘Ë Ì‡ ‚ÒË˜ÍË ÓÌÂÁË, ÍÓËÚÓ ËÒÍ‡Ú ‰‡ ·˙‰‡Ú ‡ÍÚÛ‡ÎÌË
˜ÂÁ ‚˙Ì¯ÌÓÒÚÚ‡ ÒË, ‰‡ ÒË „Ó ÔÓÁ‚ÓÎflÚ. 

ÅËÁÌÂÒ Ë Í‡ÒÓÚ‡, Ô‡Ë Ë Ú‡Î‡ÌÚ, ÍÎ‡ÒËÍ‡ Ë ÂÍÒÚ‡‚‡„‡ÌÚÌÓÒÚ,
Ú‡‰ËˆËfl Ë ÂÍÒÔÂËÏÂÌÚ - ÏÓÊÂÏ ‰‡ ÔÓ‰˙ÎÊËÏ Ò˙Ò ÒÎÓ‚ÂÒÌËÚÂ
ÓÔÓÁËˆËË, ÌÓ Ë ÚÂÁË Ò‡ ‰ÓÒÚ‡Ú˙˜ÌË, Á‡ ‰‡ ÓÒÏËÒÎËÏ ÔÓ Ó˘Â Â‰ËÌ
Ì‡˜ËÌ ÔËÓ‰‡Ú‡ Ì‡ ÏÓ‰‡Ú‡: Â‰ËÌÒÚ‚Ó ÓÚ ‡ÁÌÓÓ·‡ÁÌË ÙÓÏË,
ˆ‚ÂÚÓ‚Â Ë Ï‡ÚÂËË Ë ‡ÁÌÓÓ·‡ÁËÂ ÓÚ Â‰ËÌÒÚ‚ÂÌË, ÛÌËÍ‡ÎÌË

ıÛÏ‚‡ÌËfl, ÒÓ·ÒÚ‚ÂÌË ÒÚËÎÓ‚Â Ë ÒÚÂÏÂÊ Í˙Ï ËÌ‰Ë‚Ë‰Û‡ÎÌÓÒÚ.
îÂÌÓÏÂÌ˙Ú "‡ÏÂËÍ‡ÌÒÍË ÒÚËÎ" ÏÓÊÂ ‰‡ ·˙‰Â ‡Á·‡Ì Ë ÓÒÏËÒÎÂÌ
Ó˘Â ÔÓ-‰Ó·Â, ‡ÍÓ ÒÂ ‚ÌËÍÌÂ ‚ Ò˙˘ÌÓÒÚÚ‡ Ì‡ Ò‡Ï‡Ú‡ ‡ÏÂËÍ‡ÌÒ-
Í‡ ÍÛÎÚÛ‡, Ó‰ÂÌ‡ ÓÚ Â‡ÎÌË, ‡ Á‡˘Ó ÌÂ Ë ÓÚ Ô‡„Ï‡ÚË˜ÌË ÏÓ-
ÚË‚Ë Ë ‡Á‚Ë‚‡Ì‡ Ò‚Ó·Ó‰ÌÓ, ·ÂÁ ‰‡ ·˙‰Â Ó·ÂÏÂÌfl‚‡Ì‡ ÓÚ ÔÂÍ‡-
ÎÂÌÓÚÓ ÔËÒÚ‡ÒÚfl‚‡ÌÂ Í˙Ï ÏËÌ‡ÎÓÚÓ Ë Ú‡‰ËˆËËÚÂ. èÓÍ‡Á‡-

ÚÂÎÌ‡ ‚ ÚÓ‚‡ ÓÚÌÓ¯ÂÌËÂ Â ÏËÒ˙ÎÚ‡ Ì‡ „Ó-
ÎÂÏËfl ÔËÒ‡ÚÂÎ ÖËı å‡Ëfl êÂÏ‡Í, ÍÓÈÚÓ
ÔË¯Â Á‡ ç˛ âÓÍ: "íÓÁË „‡‰ ÓÚ Í‡Ï˙Í Ë ÒÚÓ-
Ï‡Ì‡ ËÁ„ÎÂÊ‰‡¯Â ÚÓ˜ÌÓ Ú‡Í˙‚, Í‡Í˙‚ÚÓ ·Â:
ÌÂ Ó·ËÍÌÓ‚ÂÌ „‡‰, ‚˙ÁÌËÍÌ‡Î ÔÓÒÚÂÔÂÌÌÓ
Ë Ò‡ÒÌ‡Î ÒÂ Ó„‡ÌË˜ÂÒÍË Ò ÓÍÓÎÌËfl ÔÂÈÁ‡Ê,
ÔÓÍË‚‡˘ ÒÂ Ò Ô‡ÚËÌ‡Ú‡ Ì‡ ÒÚÓÎÂÚËflÚ‡, ‡
„‡‰, ËÁ‰Ë„Ì‡Ú ·˙ÁÓ Ë Â¯ËÚÂÎÌÓ ÓÚ
ÂÌÂ„Ë˜ÌË ıÓ‡, ÍÓËÚÓ ÌÂ ·flı‡ Ó·ÂÏÂÌÂÌË
ÓÚ Ú‡‰ËˆËËÚÂ, ıÓ‡, ˜ËflÚÓ ‚˙ıÓ‚Ì‡ ÔÓ-
‚ÂÎfl ·Â ÌÂ Í‡ÒÓÚ‡Ú‡, ‡ ˆÂÎÂÒ˙Ó·‡ÁÌÓÒÚ-
Ú‡, Ë ÏÓÊÂ ·Ë Á‡ÚÓ‚‡ ·flı‡ Ò˙Á‰‡ÎË Â‰Ì‡ ÌÓ-
‚‡, ‰˙ÁÍ‡, ‡ÌÚËÓÏ‡ÌÚË˜Ì‡, ‡ÌÚËÍÎ‡ÒË-
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˜ÂÒÍ‡, Ò˙‚ÂÏÂÌÌ‡ Í‡ÒÓÚ‡"6. ë ˆflÎ‡Ú‡ ÛÒÎÓ‚ÌÓÒÚ Ì‡ Ò‡‚ÌÂÌËÂÚÓ
ÏÓÊÂ ‰‡ ÒÂ ÓÚ·ÂÎÂÊË, ˜Â ‰ÌÂ¯Ì‡Ú‡ ‡ÏÂËÍ‡ÌÒÍ‡ ÏÓ‰‡ ÌÓÒË Ò‚ÓflÚ‡
Ò˙‚ÂÏÂÌÌ‡ Í‡ÒÓÚ‡ Ë Â ·ÂÎflÁ‡Ì‡ ‚ „ÓÎflÏ‡ ÒÚÂÔÂÌ ÓÚ ‡ÌÚËÓÏ‡Ì-
ÚË˜ÌÓÒÚÚ‡ Ë ‡ÌÚËÍÎ‡ÒË˜ÌÓÒÚÚ‡. á‡Â‰ÌÓ Ò ÚÓ‚‡ Ó·‡˜Â ÌË Ì‡È-Ï‡Î-
ÍÓ ÌÂ ÏÓÊÂ ‰‡ ÒÂ ÓÚÂ˜Â ÛÒÂÚ˙Ú Ì‡ ‰ÌÂ¯ÌËÚÂ ‡ÏÂËÍ‡ÌˆË Í˙Ï ÊÂÌ-
ÒÚ‚ÂÌÓÒÚÚ‡ Ë ÏÓ‰ÂÌÓÒÚÚ‡. á‡ ÚÓ‚‡ Ò‚Ë‰ÂÚÂÎÒÚ‚‡ Ë Ó·ÒÚÓfl-
ÚÂÎÒÚ‚ÓÚÓ, ˜Â ÔÂÁ 2004 „Ó‰ËÌ‡ ËÁÍÎ˛˜ËÚÂÎÌÓ ÔÓÔÛÎflÌ‡Ú‡ Ì‡ÔÓÒ-
ÎÂ‰˙Í ÛÒÓÍÓÒ‡ Í‡Ò‡‚Ëˆ‡ Ë Á‚ÂÁ‰‡ ë‡‡ ÑÊÂÒËÍ‡ è‡Í˙ ÓÚ ÚÂÎÂ‚Ë-
ÁËÓÌÌËfl ÒÂË‡Î "ëÂÍÒ˙Ú Ë „‡‰˙Ú" ·Â Ó·fl‚ÂÌ‡ Á‡ ÏÓ‰Ì‡Ú‡ ËÍÓÌ‡ Ì‡
ç˛ âÓÍ - Í‡ÚÓ Â‰Ì‡ ÓÚ ÔËÁ¸ÓÍËÚÂ Ì‡ "ÄÏÂËÍ‡ÌÒÍË ÏÓ‰ÌË Ì‡„-
‡‰Ë". ëÂ‰ ‡„ÛÏÂÌÚËÚÂ Ò‡ „ÓÎflÏÓÚÓ ÔËÒÚ‡ÒÚËÂ Í˙Ï ÏÓ‰‡Ú‡
Ì‡ „ÂÓËÌflÚ‡ Ì‡ è‡Í˙ ÓÚ "ëÂÍÒ˙Ú Ë „‡‰˙Ú", Í‡ÍÚÓ Ë Ù‡ÍÚ˙Ú, ˜Â
Úfl "ÌÂÂ‰ÌÓÍ‡ÚÌÓ ÔÓ‰˜ÂÚ‡‚‡ Ë ËÎ˛ÒÚË‡ ÏÓ‰ÌËfl ÒÚËÎ Ì‡ ç˛
âÓÍ. ífl ÒÂ ÓÍ‡Á‚‡ Ì‡È-ÊÂÌÒÚ‚ÂÌÓÚÓ Ë ÒÚËÎÌÓ ÎËˆÂ Ì‡ „‡‰‡"7. 
èÂ‰Ë ˜ÂÚËË „Ó‰ËÌË ËÁÎÂÁÂ ÓÚ ÔÂ˜‡Ú Ô˙‚‡Ú‡ ˜‡ÒÚ Ì‡ "ë‚ÂÚÓ‚-
Ì‡Ú‡ ÏÓ‰‡" - ÍÌË„‡, ÍÓflÚÓ Ò˙‰˙Ê‡ ‡‚ÚÂÌÚË˜ÌË ËÌÚÂ‚˛Ú‡ Ò Ìfl-
ÍÓË ÓÚ Ì‡È-Á‡·ÂÎÂÊËÚÂÎÌËÚÂ ‰ËÁ‡ÈÌÂË Ë ÏÓ‰ÌË Ú‚ÓˆË ‚ ÄÌ„ÎËfl
Ë î‡ÌˆËfl. ë ‚ÚÓ‡Ú‡ ˜‡ÒÚ Ì‡ "ë‚ÂÚÓ‚Ì‡Ú‡ ÏÓ‰‡" „ÂÓ„‡ÙËflÚ‡
Ì‡ ÏÓ‰ÌËfl ‰ËÁ‡ÈÌ ÒÂ ‡Á¯Ëfl‚‡, ‚ÍÎ˛˜‚‡ÈÍË Ë ÒÚËÎ‡ Ì‡ ëÄô. Ç ÓÒ-
ÌÓ‚‡Ú‡ Ì‡ ÚÓÁË ÚÛ‰ Ò‡ Á‡ÎÂ„Ì‡ÎË ‚ÔÂ˜‡ÚÎÂÌËflÚ‡ Ë ËÌÚÂ‚˛Ú‡Ú‡
ÏË, ‚ÁÂÚË ÔÓ ‚ÂÏÂ Ì‡ ëÂ‰ÏËˆ‡Ú‡ Ì‡ ÏÓ‰‡Ú‡ "ëÂ‚˙ÌÚ ÓÌ ÒËÍÒÚ" ‚
ç˛ âÓÍ ÔÂÁ 1998 Ë 2001 „Ó‰ËÌ‡. ë ˆÂÎ ‰‡ ÒÂ ÔÓÒÚË„ÌÂ ÔÓ-„ÓÎflÏ‡
ÔÂ‰ÒÚ‡‚ËÚÂÎÌÓÒÚ Ì‡ ÍÌË„‡Ú‡ Ò˙Ï ‚ÍÎ˛˜ËÎ Ë ÌflÍÓÎÍÓ ÏÓË ÒÚ‡ÚËË
Ò ËÌÚÂÔÂÚË‡Ì‡ ËÌÙÓÏ‡ˆËfl Á‡ Ú‡ÍË‚‡ ‚ÎËflÚÂÎÌË ‡ÏÂËÍ‡ÌÒÍË
‰ËÁ‡ÈÌÂË Í‡ÚÓ ÑÊÂÙË ÅËÈÌ, ÑÓÌ‡ ä‡‡Ì, ä‡Î‚ËÌ äÎ‡ÈÌ, ä‡ÓÎËÌ‡
ÖÂ‡, å‡ÈÍ˙Î äÓÒ, ê‡ÎÙ ãÓÂÌ, íÓÏË ïËÎÙË„Â, Ò ÍÓËÚÓ ÌÂ Ò˙Ï ÒÂ
ÒÂ˘‡Î ÎË˜ÌÓ, ÌÓ ÍÓËÚÓ Ò‡ ÏË ‰Ó·Â ÔÓÁÌ‡ÚË ˜ÂÁ ÚflıÌÓÚÓ ‚˙ÁıË-
ÚËÚÂÎÌÓ Ú‚Ó˜ÂÒÚ‚Ó, ÍÓÎÂÍˆËË, Â‚˛Ú‡, ÙÓÚÓÒË Ì‡ ÚÂıÌË Ó·ÎÂÍ-
Î‡. ÉÓÎflÏ‡ ˜‡ÒÚ ÓÚ ËÌÚÂ‚˛Ú‡Ú‡ ËÏ‡Ú ÔÓ-ÒÍÓÓ ı‡‡ÍÚÂ Ì‡ ·ÎËˆ
‡ÌÍÂÚË, ˜ËflÚÓ ‰ÓÍÛÏÂÌÚ‡ÎÌ‡ ÒÚÓÈÌÓÒÚ ÒÂ ÔÓ‰ÒËÎ‚‡ ÓÚ Ù‡ÍÚ‡, ˜Â
Ò‡ Ô‡‚ÂÌË ÌÂÔÓÒÂ‰ÒÚ‚ÂÌÓ ÔÂ‰Ë ËÎË ÒÎÂ‰ ÏÓ‰ÌËÚÂ Â‚˛Ú‡ Ì‡
‰ËÁ‡ÈÌÂËÚÂ, ÊÛÌ‡ÎËÒÚËÚÂ, ÚÓÔÏÓ‰ÂÎËÚÂ Ë ÁÌ‡ÏÂÌËÚÓÒÚËÚÂ.
éÔËÚ‡Î Ò˙Ï ÒÂ ‰‡ ‰ÓÓ·Ó„‡Úfl ÒÚ‡ÚËËÚÂ Ë ËÌÚÂ‚˛Ú‡Ú‡ ‚ Ú‡ÁË
ÍÌË„‡ Ò Í‡ÚÍË ·ËÓ„‡ÙË˜ÌË ÒÔ‡‚ÍË Á‡ Ò˙ÓÚ‚ÂÚÌËÚÂ ÔÂÒÓÌ‡ÊË.
á‡ ˆÂÎÚ‡ Ò˙Ï ËÁÔÓÎÁ‚‡Î Ë ËÌÚÂÔÂÚË‡Î Ì‡È-‡ÁÎË˜ÌË ËÁÚÓ˜ÌËˆË
- ÂÌˆËÍÎÓÔÂ‰ËË, Â˜ÌËˆË, ÔÂÒËÌÙÓÏ‡ˆËË, àÌÚÂÌÂÚ, Í‡ÍÚÓ Ë
‰‡ÌÌË Ë Ù‡ÍÚË ÓÚ ÎË˜Ì‡Ú‡ ÏË ‰ÓÍÛÏÂÌÚ‡ˆËfl. Ñ˙Ê‡ ˜ËÚ‡ÚÂÎËÚÂ
‰‡ ÁÌ‡flÚ, ˜Â ÍÌË„‡Ú‡ ÏË Á‡ Ò˙‚ÂÏÂÌÌ‡Ú‡ ‡ÏÂËÍ‡ÌÒÍ‡ ÏÓ‰‡ ÌflÏ‡
ÔÂÚÂÌˆËË Á‡ ËÁ˜ÂÔ‡ÚÂÎÌÓÒÚ Ë ˜Â ‚ ÌÂfl ÌÂ Ò‡ ‚ÍÎ˛˜ÂÌË ‚ÒË˜ÍË ‰Ë-
Á‡ÈÌÂË, ‡·ÓÚÂ˘Ë ‚ ëÄô. èÂ‰ÒÚ‡‚ÂÌË Ò‡ ÓÌÂÁË ÏÓ‰ÌË Ú‚ÓˆË,
Á‡ ÍÓËÚÓ Ò˙Ï ËÏ‡Î ‰ÓÒÚ‡Ú˙˜ÌÓ ËÌÙÓÏ‡ˆËfl, Í‡ÍÚÓ - ‡Á·Ë‡ ÒÂ - Ë
ÓÌÂÁË, ÍÓËÚÓ Ò‡ ·ËÎË Î˛·ÂÁÌË, ÓÍ‡Á‚‡ÈÍË ÏË Ò˙‰ÂÈÒÚ‚ËÂ (ÔflÍÓ ËÎË
˜ÂÁ Ò‚ÓËÚÂ ÔÂÒÒÎÛÊ·Ë) Ò˙Ò Ò‚Â‰ÂÌËfl Á‡ ÒÂ·Â ÒË Ë Á‡ Ò‚ÓÂÚÓ ËÁÍÛÒ-

USA style. My impressions and the inter-
views I took during the 7th on Sixth
Fashion Week in 1998 and 2001,
respectively, are the basis of this work.
In order to achieve a better representa-
tives of the book, I have included also
some articles of mine with interpreted
information about influential American
designers, such as Geoffrey Beene,
Donna Karan, Calvin Klein, Carolina
Herrera, Michael Kors, Ralf Lauren,
Tommy Hilfiger, who I have not met in
personal, but which I know very well
through their ravishing works, collec-
tions, fashion shows, photos of their
outfits.  A great part of the interviews
have more the nature of blitz enquiries,
whose documentary value is supported
by the fact that they were taken from the designers, journalists, top mod-
els and celebrities immediately before or after the fashion shows. I have
tried to additionally enrich the articles and interviews in this book by short
biographical notes for the relevant persons. For this purpose I have used
and interpreted most various sources - encyclopaedias, dictionaries, press
releases, the Internet, as well as data and facts from my personal informa-
tion. I insist readers to know that my book on the contemporary American
fashion does not claim to be complete and that not all designers that work
in the USA have been included. The fashion artist I had sufficient informa-
tion on are presented, and indeed the ones who were kind enough to ren-
der their assistance (directly or through their press service) by providing
data about  themselves and their art. In this
respect, for good or not, the book has a sub-
jective character and is a result of my personal
meetings as an author, of my contacts, deci-
sions and appreciation. 
I hope very much that World Fashion (Part Two
- USA) will also show the other side of fashion
- the practical one, with its overseas criteria,
tied strongly up with new technologies and
the desire to catch up with in a compensatory
way and provoke the culture of Europe and of
the European design, to enrich the world
treasury of styles and manners of dressing and
shaping of human appearance. I also believe
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Vuitton, fall
winter
2004-2005
© AP Photo/
Michel Euler

ë‡‡
ÑÊÂÒËÍ‡
è‡Í˙
‚ ÒÔ."àÌ
ÒÚ‡ÈÎ"
îÓÚÓ:
© In Style,
September
2003

Sara Jessica
Parker
in In Style
magazine
Photo:
© In Style,
September
2003
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that this book corresponds
with the main suggestions
offered by the American
fashion houses and
designers during the
recent years: a perception
of erotics and sex appeal,
gravitation towards the
practical, the sporty and
semi-sporty clothing and
the whole freedom as far
as traditions and laws,
rules and aesthetic
schemes were concerned.  

...Each project, especially when it is related with the study of foreign cul-
tures and styles, cannot be carried out without the virtuous and helpful
people. I would like to thank especially to my partners, friends, colleagues
and assistants, who supported me both for my travels to the USA and in
writing and publishing the book World Fashion (Part Two - USA). I would
like to express my sincere gratitude to Gabriela Georgieva, Donka Ganeva,
Zhaklin Kamenova, Zdravka Kardjanova, Ivan Chalakov, Yordan Petkov,
Krassimira Bogdanova, Krassimira Stoyanova, Lilyana Lazarova, Militsa
Krainova, Miroslav Pechev, Svetoslav Mechkuevski, Silva Zurleva, Julia
Atanasova, etc. 

New York - Sofia Lubomir Stoykov
1998 - 2004

Notes:
1 See Milbank, C.R. New York fashion. The evolution of American style.

Harry N. Abrams, inc, Publishers, New York, 1989, p. 8 - 14.
2 Quoted as per: Jacqueline Kennedy Onassis. In: Tapert, A., Edkins,

D. The Power of style. Aurum Press. London, 1994, p. 198.
3 Quoted as per Ö‰ÊËÌÒ, í. ä‡flÚ Ì‡ ÏÓ‰‡Ú‡. W studio. ë., 2000,

Ò. 29. 
4 Ibid., p.29
5 Quoted as per: Menkes, S. Seventh Avenue Celebrates 50 Years of

Life Beyond Paris. In: International Herald Tribune, March 30, 1993, pp. 8 - 9.
6 êÂÏ‡Í, Ö. å. ëÂÌÍË ‚ ‡fl. êÓÏ‡Ì. "ïËÒÚÓ É.Ñ‡ÌÓ‚".èÎÓ‚-

‰Ë‚,1983,Ò.137.
7 “ç˛ âÓÍ ÒË ËÁ·‡ ÏÓ‰Ì‡ ËÍÓÌ‡”, ‚. “åÓÌËÚÓ”, 3 ‡ÔËÎ 

2004 „.
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åÓ‰ÂÎ ÓÚ
ÔÓÒÎÂ‰Ì‡Ú‡

ÍÓÎÂÍˆËfl
ÔÂÚ-‡-ÔÓÚÂ
Ì‡ íÓÏ îÓ‰

Á‡ "à‚ ëÂÌ ãÓ‡Ì",
ÂÒÂÌ-ÁËÏ‡ 2004 - 2005

© AP Photo/Michel Euler

Design of
the last collection

ready-to-wear
of Tom Ford

for "Yves-Saint Laurent",
fall-winter 2004-2005

© AP Photo/Michel Euler

Ú‚Ó. Ç ÚÓÁË ÒÏËÒ˙Î - Á‡ ıÛ·‡‚Ó ËÎË ÌÂ - ÍÌË„‡Ú‡ ËÏ‡ ÒÛ·ÂÍÚË‚ÂÌ ı‡-
‡ÍÚÂ Ë Â ÂÁÛÎÚ‡Ú Ì‡ ÎË˜ÌË ÏÓË ‡‚ÚÓÓ‚Ë ÒÂ˘Ë, ÍÓÌÚ‡ÍÚË, Â-
¯ÂÌËfl Ë ÓˆÂÌÍË.
åÌÓ„Ó ÒÂ Ì‡‰fl‚‡Ï "ë‚ÂÚÓ‚Ì‡Ú‡ ÏÓ‰‡ (ÇÚÓ‡ ˜‡ÒÚ - ëÄô)" ‰‡ ÔÓÍ‡-
ÊÂ Ë ‰Û„‡Ú‡ ÒÚ‡Ì‡ Ì‡ ÏÓ‰‡Ú‡ - Ô‡ÍÚË˜Ì‡Ú‡, Ò ÓÚ‚˙‰ÓÍÂ‡ÌÒÍË-
ÚÂ ÍËÚÂËË, Ó·‚˙Á‡Ì‡ Á‰‡‚Ó Ò ÌÓ‚ËÚÂ ÚÂıÌÓÎÓ„ËË Ë ÊÂÎ‡ÌËÂÚÓ
ÍÓÏÔÂÌÒ‡ÚÓÌÓ ‰‡ ÒÂ ‰Ó„ÓÌË Ë ÔÓ‚ÓÍË‡ ÍÛÎÚÛ‡Ú‡ Ì‡ Ö‚ÓÔ‡ Ë
Ì‡ Â‚ÓÔÂÈÒÍËfl ‰ËÁ‡ÈÌ, ‰‡ ÒÂ Ó·Ó„‡ÚË Ò‚ÂÚÓ‚Ì‡Ú‡ Ò˙ÍÓ‚Ë˘ÌËˆ‡
ÓÚ ÒÚËÎÓ‚Â Ë Ï‡ÌËÂË Ì‡ Ó·ÎË˜‡ÌÂ Ë ÓÙÓÏflÌÂ Ì‡ ˜Ó‚Â¯Í‡Ú‡ ‚˙Ì-
¯ÌÓÒÚ. Çfl‚‡Ï Ò˙˘Ó Ú‡Í‡, ˜Â Ú‡ÁË ÍÌË„‡ ÍÓÂÒÔÓÌ‰Ë‡ Ò „Î‡‚ÌËÚÂ
‚ÌÛ¯ÂÌËfl, ÍÓËÚÓ ‡ÏÂËÍ‡ÌÒÍËÚÂ ÏÓ‰ÌË Í˙˘Ë Ë ‰ËÁ‡ÈÌÂË ÔÂ‰Î‡-
„‡Ú ÔÂÁ ÔÓÒÎÂ‰ÌËÚÂ „Ó‰ËÌË: ÛÒÂ˘‡ÌÂ Á‡ ÂÓÚËÍ‡ Ë ÒÂÍÒ‡ÔËÎ, „‡‚Ë-
Ú‡ˆËfl Í˙Ï Ô‡ÍÚË˜ÌÓÚÓ, ÒÔÓÚÌÓÚÓ Ë ÔÓÎÛÒÔÓÚÌÓÚÓ Ó·ÎÂÍÎÓ Ë
ˆflÎÓÒÚÌ‡ ‡ÁÍÂÔÓÒÚÂÌÓÒÚ ÔÓ ÓÚÌÓ¯ÂÌËÂ Ì‡ Ú‡‰ËˆËË Ë Í‡ÌÓÌË,
Ô‡‚ËÎ‡ Ë ÂÒÚÂÚË˜ÂÒÍË ÒıÂÏË.

... ÇÒÂÍË Â‰ËÌ ÔÓÂÍÚ, ÓÒÓ·ÂÌÓ Ô˙Í ÍÓ„‡ÚÓ Â Ò‚˙Á‡Ì Ò ËÁÒÎÂ‰‚‡ÌÂ Ì‡
˜ÛÊ‰ÂÒÚ‡ÌÌË ÍÛÎÚÛË Ë ÒÚËÎÓ‚Â, Â ÌÂÏËÒÎËÏ Ë ÌÂÓÒ˙˘ÂÒÚ‚ËÏ ·ÂÁ
‰Ó·Ó‰ÂÚÂÎÌËÚÂ Ë ÓÚÁË‚˜Ë‚Ë ıÓ‡. àÒÍ‡Ï ‰‡ ·Î‡„Ó‰‡fl ÒÔÂˆË‡ÎÌÓ
Ì‡ ÏÓËÚÂ Ô‡ÚÌ¸ÓË, ÔËflÚÂÎË, ÍÓÎÂ„Ë Ë ÔÓÏÓ˘ÌËˆË, ÍÓËÚÓ ÏË Ò˙-
‰ÂÈÒÚ‚‡ı‡ Í‡ÍÚÓ ÔË Ô˙ÚÛ‚‡ÌËflÚ‡ ÏË ‰Ó ëÄô, Ú‡Í‡ Ë ÔË Ì‡ÔËÒ-
‚‡ÌÂÚÓ Ë ËÁ‰‡‚‡ÌÂÚÓ Ì‡ ÍÌË„‡Ú‡ "ë‚ÂÚÓ‚Ì‡Ú‡ ÏÓ‰‡ (ÇÚÓ‡ ˜‡ÒÚ
- ëÄô)". àÁÍ‡Á‚‡Ï ËÒÍÂÌ‡Ú‡ ÒË ÔËÁÌ‡ÚÂÎÌÓÒÚ Ì‡ É‡·ËÂÎ‡ ÉÂÓ„Ë-
Â‚‡, ÑÓÌÍ‡ É‡ÌÂ‚‡, Ü‡ÍÎËÌ ä‡ÏÂÌÓ‚‡, á‰‡‚Í‡ ä˙‰Ê‡ÌÓ‚‡, à‚‡Ì ó‡-
Î˙ÍÓ‚, âÓ‰‡Ì èÂÚÍÓ‚, ä‡ÒËÏË‡ ÅÓ„‰‡ÌÓ‚‡, ä‡ÒËÏË‡ ëÚÓflÌÓ-
‚‡, ãËÎflÌ‡ ã‡Á‡Ó‚‡, åËÎËˆ‡ ä‡ÈÌÓ‚‡, åËÓÒÎ‡‚ èÂ˜Â‚, ë‚ÂÚÓÒÎ‡‚
åÂ˜ÍÛÂ‚ÒÍË, ëËÎ‚‡ áÛÎÂ‚‡, ûÎËfl ÄÚ‡Ì‡ÒÓ‚‡ Ë ‰.

ç˛ âÓÍ - ëÓÙËfl ã˛·ÓÏË ëÚÓÈÍÓ‚
1998 - 2004

ÅÂÎÂÊÍË:
1 ÇÊ. Milbank, C. R. New York fashion. The evolution of American

style. Harry N. Abrams, inc, Publishers, New York, 1989, p. 8 - 14.
2 ñËÚ. ÔÓ: Jacqueline Kennedy Onassis. In: Tapert, A., Edkins, D.

The Power of style. Aurum Press. London, 1994, p. 198.
3 ñËÚ. ÔÓ Ö‰ÊËÌÒ, í. ä‡flÚ Ì‡ ÏÓ‰‡Ú‡. W studio. ë., 2000, Ò. 29. 
4 è‡Í Ú‡Ï, Ò. 29.
5 ñËÚ. ÔÓ Menkes, S. Seventh Avenue Celebrates 50 Yars of Life

Beyond Paris. In: International Herald Tribune, March 30, 1993, pp. 8 - 9.
6 êÂÏ‡Í, Ö. å. ëÂÌÍË ‚ ‡fl. êÓÏ‡Ì. "ïËÒÚÓ É. Ñ‡ÌÓ‚", èÎÓ‚-

‰Ë‚, 1983, Ò. 137.
7 “ç˛ âÓÍ ÒË ËÁ·‡ ÏÓ‰Ì‡ ËÍÓÌ‡”, ‚. “åÓÌËÚÓ”, 3 ‡ÔËÎ 

2004 „.


